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Apple is said to be shopping for senior industry execs 
with cloud experience as it faces up to the possibility that 
consumers might not want their content tied solely to its 
hardware platforms.
 The Wall Street Journal reports that Apple has been stalking 
top execs with Web-based software backgrounds, targeting 
one entrepreneur and even bringing in recruitment agencies.
 The firm was not recruiting for specific roles, the paper 
added, but was “looking broadly for talent to fill director-level 
positions and above, including senior executives if they find a 
candidate that is a good fit”.
 Apple killed its lame duck MobileMe service earlier this year 
to make way for its more obviously cloudy iCloud service.
 Cupertino has been stocking up on cloud specialists 
through the year, with a string of engineering posts targeted 
at iCloud in particular or the cloud in general appearing on its 
jobs pages. However, things have clearly stepped up in recent 
months, with a succession of cloud related jobs being adver-
tised last month.
 Its targeting of senior execs after the fact might suggest Apple’s 
still not sure it got its iCloud launch right. Or alternatively, it indi-
cates that its ambitions for the cloud extend even further than it 
has yet revealed.
 The Journal digs up a quote from Steve Jobs in June, when 
he said devices would be demoted: “We are going to move 
the digital hub, the centre of your digital life, into the cloud.”
 And while some might be puzzled that Apple is looking 
outside for talent, they’re clearly forgetting that the likes of 
Apple boss Tim Cook and Apple Store builder-in-chief Ron 
Johnson were both external hires.
 A more recent external hire, ex-Big Bluer Mark Papermaster 
was less successful. His stint at Apple was marred by ongoing 
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Apple stalks execs in the cloud

Market research firm comScore today released data on 
U.S. online shopping for Black Friday, showing strong sales of 
$816 million, up 26% over last year’s numbers. According to 
the data, Apple ranked as the fifth most-visited online retailer 
in the country on Black Friday, trailing Amazon, Walmart, Best 
Buy, and Target. comScore noted in a statement to AllThingsD 
that Apple was “nipping at Target’s heels” for fourth place in 
the rankings.
 Fifty million Americans visited online retail sites on Black 
Friday, representing an increase of 35 percent versus year ago. 
Each of the top five retail sites achieved double-digit gains in 
visitors vs. last year, led by Amazon. Walmart ranked second, 
followed by Best Buy, Target and Apple. 
 “Each of the top online retailers generated significantly 
greater Black Friday activity compared to last year,” added 
[comScore chairman Gian] Fulgoni. “Amazon.com once again 
led the pack, with 50 percent more visitors than any other 
retailer, while also showing the highest growth rate versus 
last year. However, it is telling that the top multi-channel re-
tailers also showed strong growth in visitors, demonstrating 
the importance of the online channel to the retail industry as 
a whole.”
 In addition to its online retail presence, Apple obviously also 
operates an extensive network of retail stores, with nearly 250 
locations in the United States. The company’s products are 
also carried by the four online retailers that ranked ahead of 
Apple in Black Friday traffic, increasing its impact for what is 
expected to be a blockbuster holiday quarter for Apple.

Apple Ranks as Fifth Most-Visited U.S. 
Online Retail Site on Black Friday
11.28.11
MacRumors

AllThingsD reports on a new research note from Jeffries 
analyst Peter Misek suggesting that manufacturers are al-
ready “scrambling” to react to claims that Apple is preparing 
to enter the television set market. And rather than innovating 
on their own, competitors are reportedly focused on trying to 
identify what Apple will do to revolutionize the industry.
 “Based on our discussions, interestingly other TV manufacturers 
have begun a scrambling search to identify what iTV will be and 
do,” says Misek. “They hope to avoid the fate of other industries 
and manufacturers who were caught flat footed by Apple.”

Competitors Already ‘Scrambling’ to React 
to Apple’s TV Plans
11.23.11 
Eric Slivka, MacRumors
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legal wrangles with his former employ-
er, and he left the firm shortly after the 
iPhone 4 debacle to join Cisco, before 
becoming CTO at AMD. 

Continued from page 1
Cloudy Apple

 Misek notes that Sharp appears to be 
retooling an LCD production line to suit 
Apple’s needs, with mass production on 
the line reportedly targeted for Febru-
ary 2012. Such a development could 
put a product release sometime in the 
middle of the year. Previous rumors had 
claimed that Apple could announce its 
television set by late 2012 and launch 
the product by early 2013. 
 Whatever Apple’s plans are, Misek 
suggests that competitors will almost cer-
tainly be six to twelve months behind with 
their own offerings, giving Apple a signifi-
cant advantage in the marketplace if it truly 
does offer a revolutionary new product. 
 Sony has been the most visible company 
seeking to head off Apple’s potential block-
buster entrance into the market, working 
to develop a “four screen” strategy across 
TVs, computers, tablets, and phones and 
investigating Web-based television servic-
es that would enable consumers to bypass 
traditional cable companies. 
 Apple has dabbled in television with 
its Apple TV set-top box and TV content 
available through the iTunes Store, but 
the company’s ultimate plans are said to 
be much more ambitious, involving actual 
television sets incorporating Siri function-
ality that premiered in the iPhone 4S. The 
company has also reportedly developed a 
“new technology” for delivering content 
to TV sets and has expressed interest in 
offering “best of TV” bundles of shows, 
although content providers have yet to 
agree to such a plan.

Continued from page 1Apple’s TV Plans
Welcome to TUAW’s 2011 Holiday 
Gift Guide! One of the most popular ac-
cessories for any Mac is an external disk 
drive. Whether you’re using a Mac Pro to 
edit video professionally or a MacBook 
Air as an email and web-browsing tool, 
an external drive is useful for backups 
or providing additional storage for files 
that would overwhelm the internal drive 
in your Mac. In this edition of the Holi-
day Gift Guide, I’ll describe some of the 
choices you may wish to consider when 
thinking about purchasing an external 
drive.

Sizing An External Drive
 If you’re using an external drive for 
Time Machine backups, you need at 
least 1.2 times the maximum amount 
of space on your primary drive for Time 
Machine to work. As a rule of thumb, I’ve 
always recommended buying a drive at 
least twice the size of your primary drive. 
If your primary disk drive can provide 
up to 1 TB of storage, get a 2 TB exter-
nal disk drive. That will be large enough 
to store a bootable clone of your drive 
plus a good number of Time Machine 
backups.
 My personal rule of thumb is to get 
us as much hard drive as you can afford, 
and the recent bump in drive prices due 
to the Thai floods means that you’re go-
ing to pay more for the capacity you 
need. What this means is that a 2 TB drive 
that was available for about US$60 back 
in the summer of 2011 is now pushing 
$170. Be sure to check the prices for any 
drive before you make your purchase, as 
pricing is very volatile at this time.

Portable Drives
 Owners of MacBooks -- Airs, Pros, and 
the regular old garden variety MacBook 
-- are probably more in need of exter-
nal drives than desktop owners. Lap-
tops have a higher probability of being 
dropped or stolen, so keeping them 
backed up is important. If you happen 

Holiday Gift Guide: 
External Disk Drives
11.29.11
Steven Sande, TUAW.com

to buy the low-end MacBook Air 
with a built-in SSD, you only have 
64 GB of storage, so an external 
drive might be a necessity to store media 
files.
 Portable drives should be light, durable, 
and bus-powered to be truly useful to 
the MacBook owner. The last thing you 
want to have to do is carry around an AC 
power adapter for your hard disk drive; 
you should be able to just plug it in and 
use it. Fortunately, most of these drives 
are bus-powered USB 2.0 or FireWire 
400/800 models, so you’re in luck.
 Some of my personal favorites at this 
time include the Iomega eGo Helium 
Portable Hard Drive ($149.99 for 1 TB, 
$99.99 for 500 GB), the OWC Mercury 
Elite Pro mini ($265 for 1.5 TB, $119.99 
for 320 GB), and the LaCie Rugged Hard 
Disk ($159.99 for 500 GB).

Desktop Drives
 Have an iMac or a Mac mini? A desktop 
disk drive is the answer for your storage 
and external backup needs. Desktop drives 
are characterized by larger physical size, ex-
ternal power requirements, and generally 
lower prices than portable drives.
 The least-expensive desktop drives 
are connected to your Mac through a 
USB 2.0 cable, while more expensive 
drives will also include a FireWire 400 
or 800 port. You can also purchase 
Thunderbolt-equipped desktop drives, 
which are included in the next section 
of this gift guide and work with most 
new Macs.
 For iMacs, one of the best-looking and 
relatively fast drives is the Iomega Mac 
Companion ($239.99 for 2 TB, $369.99 
for 3 TB). Western Digital’s MyBook Stu-
dio is another large-capacity drive at 
a bargain price -- the drives originally 
retailed for $249.99 for 3 TB of storage, 
although the hard disk shortage at this 
time is driving prices much higher.

Performance Desktop Drives and RAID
 For those who are using their Macs 
for video editing or who need mass 
amounts of storage, performance desk-
top drives and RAID arrays are a good 
idea. When I’m referring to performance 
desktop drives, I’m talking about those 
that are generally fast drives with a fast 
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interface. Solid State Drives (SSDs) are in this category, as are 
Thunderbolt drives. RAID (Redundant Array of Inexpensive 
Drives) uses two or more drives to provide either speed or re-
dundant mass storage that can withstand the loss of a drive.
 Solid State Drives are getting bigger and faster, and for 
many newer Macs, they’re a built-in feature or configure-to-
order option. External SSDs are silent and fast, making them 
popular with a growing number of Mac users. OWC’s Mer-
cury Elite Pro mini drive can be configured with a 480 GB for 
$899.99 -- expensive, but very fast.
 Drives using the fast new Thunderbolt interface are still rare, 
but are starting to appear from many mainstream drive man-
ufacturers. LaCie’s Little Big Disk Thunderbolt series comes in 
1 TB ($449.95), 2 TB ($549.95) and 240 GB SSD ($899.95) edi-
tions to fill your need for speed.
 Two RAID drives that I tested in 2011 were the WiebeTech 
RTX224-QR ($499 with no drives, $1099 with two 3 TB drives 
installed) and the CRU-DataPort ToughTech Duo QR ($429.99 
with no drives from some retailers, price varies on size and use 
of HDD or SSD in the array). The latter drive is quite portable. 
The RAID products from Drobo remain popular despite being 
somewhat slower than traditional arrays, with the traditional 
FireWire 800 / USB 2.0 4-bay Drobo available empty (bring 
your own drives) for $399 and the 8-bay DroboPro for $1,499 
(empty, supply your own drives as needed).

The Cloud Alternative
 If your needs for backup space and storage aren’t huge, and 
if you have a relatively fast broadband connection, then may-
be you should consider the cloud alternative. There’s no need 
for a physical external drive; you’re just sending bits to a drive 
somewhere on the Internet.
 For backups, there are several very good services that work 
seamlessly with Mac OS X. Some of my personal favorites are 
Backblaze ($50 a year for unlimited storage), Dolly Drive ($96/
year for 250 GB of Time Machine-compatible cloud storage), 
and Carbonite ($59 annually for unlimited storage).
 I like to work with documents in the cloud, since it’s easy to 
collaborate with co-workers and also use files between devices. 
Apple’s iCloud (free for 5 GB of storage, $100 a year for 50 GB), 
Dropbox (free for 2 GB of storage, $99 a year for 50 GB), and 
Box (free for 5 GB of storage, 50 GB for $19.99 per month) are all 
well-known and respected cloud services for Mac and iOS.

Conclusion
 An external disk drive is a gift that remains useful for a long 
time. Although prices are a bit higher this year than before, 
there are still some bargains to be had if you shop around. In 
this gift guide, I’ve just named a few drives that I’m familiar 
with, but you can find many other models by perusing the 
websites of the manufacturers.

Editor note: as always “drive at your own risk”... Our attorney made me say that!

External Disk Drives

The Register points to a press release from Australian airline 
Regional Express describing an incident last Friday in which 
an iPhone experienced “self combustion” onboard an aircraft 
just after the flight landed in Sydney. Based on an accompa-
nying photo of the damaged iPhone, the device appears to 
be an iPhone 4.
 Regional Express (Rex) flight ZL319 operating from Lismore 
to Sydney today had an occurrence after landing, when a pas-
senger’s mobile phone started emitting a significant amount 
of dense smoke, accompanied by a red glow. 
 In accordance with company standard safety procedures, 
the Flight Attendant carried out recovery actions immediately 
and the red glow was extinguished successfully.
 A photo of the device shows a shattered rear glass panel 
and an apparent burn or scorch mark in the area corresponding 
to the lower half of the device’s battery. 
 The press release offers no additional information on the 
circumstances surrounding the incident, such as whether the 
passenger was attempting to use the device at the time, but 
the iPhone has been turned over to the Australian Transport 
Safety Bureau for investigation. 
 iPhone-related combustion is not an unheard-of 
phenomenon, although most reported incidents appear to 
have involved charging issues. This incident’s occurrence on 
an airplane does, however, obviously draw some attention to 
the dangers of any potential combustion sources in such 
settings and will no doubt be thoroughly investigated in an 
attempt to determine its root cause.

iPhone 4 Experiences ‘Self Combustion’ 
Aboard Just-Landed Aircraft
11.28.11 
Eric Slivka, MacRumors
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TarMac
 Tips

Siri, the artificially intelligent assistant 
built into the iPhone 4S, is fun to show 
off. You can joke around with Siri, scoring 
funny replies if you ask it to beam you 
up, open the pod bay doors, or share its 
favorite color. But Siri offers more than 
just a source of amusement: It can also 
help you get more things done with 
your iPhone. Here’s how to master Siri’s 
nuances, turning it from a parlor trick to 
impressive productivity tool.

Speak your punctuation
 Siri understands a slew of punctuation 
and typographic terms, like ‘new para-
graph,’ ‘semicolon,’ and even ‘smiley 
face.’
 Unless you frequently dictate missives, 
reciting your punctuation aloud doesn’t 
feel quite natural. But without it, any 
time Siri transcribes what you say, your 
text will resemble a texting tween’s 
stream of consciousness. Thus, when Siri 
asks you what you’d like your new email 
to say, speak like this:

Dear Jason comma new paragraph I’m 
working on that Siri story we discussed 
comma and I expect it will be ready soon 
exclamation point

Other dictation instructions that Siri can 
handle include:
 Saying all caps will make the next 
word uppercase, while all caps on and 
all caps off to toggle caps lock;

12.02.11 
Lex Friedman, Macworld.com

Six tips for mastering Siri

Saying cap will capitalize a single world, 
as in: 
I named my dog cap Cat;
 Speaking the names of punctuation 
marks and symbols—ampersand, as-
terisk, open/close parenthesis, em dash, 
percent, copyright, registered, section, 
dollar, cent, degree sign—will make 
them appear;
Saying smiley, frowny, and winky (op-
tionally with face) will create the appro-
priate emoticon.

(For the rest of the examples in this article, 
we’ll just include the punctuation in-
stead of spelling it out, to make things 
easier to read.)

Use cue words
 If you don’t use cue words, Siri may ig-
nore some of what you say.
 When you trigger Siri, either by hold-
ing down the Home button or lifting 
your iPhone to your ear, it’s ready to 
listen. Sometimes, though, Siri listens 
without really hearing. Too often, I’ve 
been burned by Siri when giving it 
instructions like:

iMessage Dan Moren… I’m testing Siri, 
and thus you have to suffer.

 Siri faithfully transcribes my instruction, 
and then replies somewhat unhelpfully: 
“Okay, I can send a text to Dan Moren 
for you. What would you like it to say?” 
I appreciate that Siri knows that I want 
to send an iMessage, and knows whom 
I want to send it to, but it’s frustrating to 
recite your message only to have Siri ig-
nore it. But it is possible to start and dic-
tate a new iMessage (or text) in a single 
step. Just add a cue word or phrase like 
that, say, or tell him/her.

iMessage Dan Moren that I’m testing 
Siri, and thus you have to suffer.

Remember not to treat Siri as it it’s actu-
ally relaying a message. If you say: iMes-
sage Dan Moren that he is in my article 
a lot; Siri will faithfully transcribe your 
message starting with “He is” instead of 
the more applicable “You are.”

Change Siri’s mistakes via speech
 Siri’s imperfect. Sometimes, it 
doesn’t properly transcribe what you’re 
saying; my message to Dan above came 
out “I’m testing Siri, and dust who have 
to suffer.” That may well be true, but it’s 
not exactly the message I was hoping to 
convey. When Siri tells me my message 
is ready and then asks if I’m ready to 
send it, I can correct the message pretty 
easily:

Change the message to I’m testing Siri, 
and thus you have to suffer.

 You can instruct Siri that way when 
it creates Reminders, emails, calendar 
events, notes, and the like, too. Even 
better: When the on-screen keyboard 
appears as you edit the transcribed text, 
you can of course use the microphone 
button to get your iPhone to start taking 
dictation as you edit your transcribed 
text. It’s meta, but it works.
 If you’re driving or unable to look at 
the screen for any reason, you can in-
struct Siri to read back your transcribed 
message before it’s sent, to prevent any 
awkward, embarrassing, or confusing er-
rors. When it asks you to save or send 
(your iMessage, email, Reminder…), just 
say “Read it to me” first, and you’ll hear 
the content read back to you. Then you 
can change it, save it, or send it with Siri, 
as needed.

Edit Siri’s transcriptions
 Tap into Siri’s misfired transcriptions, 
and you can correct them without need-
ing to repeat yourself.
 Suppose you say this:

iMessage Dan Moren Yours is the winningest 
smile I’ve seen in years.

 The mistake, of course, is that you forgot 
a cue word; Siri will note only that you 
want to send an iMessage to Dan, but 
not the content of the message you’d 
like to send. If you’d like to avoid repeat-
ing yourself when Siri asks for clarifica-
tion on what message you’d actually 
like to send him, you can instead scroll 
back up to where Siri transcribed your 
instructions incorrectly.
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Tap on the mis-transcribed text, and 
it becomes editable. I inserted a “that” 
between “Moren” and “Yours” and then 
tapped Done. Siri re-processes the cor-
rected instruction, and this time knows 
just what you were trying to say.

Name your friends
 So long as you use real words, you can 
tell Siri about important people in your 
life in fun ways. You probably already 
know you can tell Siri about connections 
like Lauren Friedman is my wife. But you 
can also add fancier connections like “Fa-
ther-in-law,” “best friend,” and “nemesis.”
 Tell Siri how you’d like to refer to 
different friends and family members, 
and you can then use that label. Even 
creative labels work, so long as they’re 
real words that Siri can recognize.
 I told Siri Philip Michaels is my boss, which 
Siri understood (though it saved him as my 
manager). Now, when I say iMessage my 
boss that he’s a constant delight to work 
for, Siri knows just what to do.
 At first, I ran into issues with this feature; 
Siri just couldn’t keep my relationships 
straight. The problem? I had multiple re-
cords for myself in my iPhone’s address 
book (from iCloud experimentation gone 
wrong); removing the duplicate records 
cleared things up for Siri right away.
 The relationships you tell Siri about get 
added to your own address book entry 
for yourself. You can add them manually 
by going to your own record in your 
iPhone’s Contacts app, tapping Edit, and 
then tapping to add or edit fields in the 
relationship section.

Know what you can say
 You may have come across lengthy 
lists of things you can say to Siri. For 
instance, after receiving an iMessage, 
adding a “Reply to” in a message—Reply 
to Dan Moren, I agree completely—will 
create your response. Saying Note to self: 
Read more of Lex Friedman’s Macworld 
stories will create an appropriate entry 
in the Notes app. And Show me January 
8 will summon up your calendar for that 
day.

Continued from page 4
Siri

Here are other advanced instructions 
that Siri handles with aplomb:

• What day of the week was November 
28, 1980?
• Remind me to order iTunes gift cards 
two days before Hannukah.
• How many days until New Year’s?
• Make an appointment named ‘Post 
Holiday Call’ for three days after Christ-
mas at 10am with Jason Snell.
• Reschedule my meeting with Jason 
Snell to January 8 at 2 p.m.
• When is my next meeting?
• What time is it in Jerusalem?
• What time is sunset in Tucson, Arizo-
na?
• Mail my wife about Dinner tonight and 
say Would you like me to bring home 
Chinese?
• Add “The Snuggie Sutra” to my ‘Books 
to buy’ note.
• Remind me to pick up milk when I leave 
here.
• What’s the current outside tempera-
ture?
• How high did AAPL get today?
• What did the market do today?

Senior associate editor Dan Moren contributed 
to this report. Staff writer Lex Friedman is listed 
in Dan Moren’s iPhone as his protégé, against 
Lex’s will.

Help tags—those little yellow rectangles 
of information that pop up when you

hover your cursor over something—do 
more than just provide the name and 
function of a button on a toolbar. Use 
them to find the full name of an abbre-
viated file name, to get a quick summary 
of a help topic, and more. Here are five 
of my favorite tricks.

11.05.11
Sharon Zardetto, Macworld.com

Five unexpected uses for 
help tags

1. See the full name of a file
 Almost anywhere the Mac 
shortens a name in a narrow col-
umn, you can use a help tag to display 
its full name. Just hover your cursor over 
the truncated name in a list or sidebar 
in a Finder window, an Open or Save 
dialog box, or the Apple Mail message 
viewer window; this also works in the 
Source list (the sidebar-like area) in iP-
hoto.
 Hover your cursor over a truncated 
name in a file list or sidebar to see the 
full name appear in a yellow help tag.
Sometimes doing this reveals extra in-
formation. For example, in iPhoto, hov-
ering over an album name in the Source 
list shows you not only the full version 
of a truncated name but also how many 
images are in the album.

2. Outwit false links in Mail
 That embedded link in an innocent-
looking email message may be labeled 
Important Info but actually take you 
to the website http://punkedscam.org. 
Check the URL of a link by waiting for its 
help tag to pop up before you click on 
the link.

3. Quickly view Mail attachment names
 You receive a message asking for 
immediate feedback regarding the “So-
lution” file—but the message came with 
six attachments, all of which have trun-
cated names. You could click the mes-
sage’s Save menu to see a list of the full 
names of attachments, but you don’t 
want to save the file and then open it in 
its parent application. You just want to 
take a quick look at it with Quick Look, 
if only you could figure out which one it 
is. No problem: Hover over the icon of an 
attached file to see its full name, along 
with other potentially useful information 
such as its download status. (Click on it 
to select it and then press the spacebar 
to open the Quick Look window.)

4. Read a topic description in Help
 Trying to figure out which help topic 
will be most helpful? In the Mac’s Help 
system, hover over a topic to see a full 
description appear in a help tag.You’ve 
done a search in the Mac Help system. 
(Choose Help -> ApplicationName Help 
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from within the program you need in-
formation about.) Now you have a list 
of suggested topics. But which topic 
should you check first? It would be easi-
er to decide if you could read more than 
just a one-line description. You can if 
you use the help tags: hover your cursor 
over topic and a help tag appears with a 
complete description in it.

5. Easily get information from Font Book
 Sometimes it seems to me that Font 
Book has more numerous, and more 
useful, help tags than any other Mac util-
ity. Want to know how many fonts are in 
a library or collection without deselect-
ing the current one? Point to the library 
name and the info appears in a help tag. 
Wondering how many typefaces are in 
a font but don’t want to select it in the 
Font list and expand it? Hover over the 
font family name to see the answer.
 In Font Book, point to a typeface to 
see a help tag with its font type, version, 
and location.You have duplicate fonts 
and need to check which might be Tru-
eType and which OpenType, which is 
the newer version, and where the files 
are on the drive, all so you can decide 
which ones to disable or delete? You 
don’t have to switch to Font Book’s Info 
view: just point to the typeface for an 
informative help tag with all the details 
you need.

Help tags

The Tarmac Vaporware Gazette, named in honor of 
past president Jerry Rowe, is published each month by 
Smitty’s Printshop, a non-existant shop specializing in 
things of little or no importance to the world at large. 
Send your comments, good or bad, to smittysprint-
shop@mac.com. 

TarMac “Control Panel”
Tom Davis, president
Ray Kallman, vice-president
Jan Cook, treasurer
Brian Fountain, user group ambassador
Frank Smith, newsletter editor

Tarmac By-laws
If you show up you’re a member
If you speak up you’re an officer
If you stand up you’re the president

website: homepage.mac.com/tidewatermug 
e-mail: tidewatermug@mac.com

Meetings: 2nd & 3rd Thursday each month except 
Dec. (first meeting only). 6-8:30 pm.
Pops Diner
1432 Greenbrier Pkwy
Chesapeake

other panel members
Eleanor Cavin

Gary Gobel
Nancy Goldstein

Cindy Huffman
Lynn McAlpine

I often listen to music on my iPad, 
but I forget that the iPad can listen as 
well. I discovered this recently when my 
brother-in-law recommended a TV show 
called “From the Edge with Peter Lik.”
 The show is about Lik, an accomplished 
landscape photographer, and how he 
gets his amazing shots. To be honest, it’s 
less about the particulars of photography 

The iPad’s Helpful Ears
12.05.11
Jeff Carlson, TidBits

and almost entirely focused on how the 
adventuresome Australian goes out to sce-
nic locations and, sometimes, the difficul-
ties he runs into, such as waiting all night 
in freezing Arctic weather for auroras that 
never appear. (Also, no disservice to Lik, but 
the real star of the show is the breathtaking 
video his crew produces of each location.) 
It’s fun, and makes you want to explore 
beautiful remote areas of the world.
 Watching my first episode, I noticed 
that a free companion iPad app was 
available, offering the photos that Lik 
ends up with, behind the scenes mate-
rial, and the like. Being a photographer, I 
couldn’t resist downloading it.
 What I didn’t expect is that the app is 
meant to be used while you watch the 
show. And it does so in a novel way: Us-
ing the iPad’s microphone, the app lis-
tens for the show in the room’s audio 
and synchronizes its content with what’s 
happening on screen. As you watch, you 
can flip through images taken from the 
shoot, and see which one Lik chose as 
his favorite.
 Unfortunately, the app now includes 
a note that “This app will not be sup-
ported after Dec. 31,” suggesting that 
the show has already been cancelled.
 I’m surprised (or perhaps just unaware) 
that more TV shows or other media 
don’t take advantage of this technique.
 Something similar is IntoNow, a Yahoo app 
that isn’t restricted to a single show. Like 
music-discovery apps such as Shazam 
and SoundHound, IntoNow can identify 
nearly any television show from its au-
dio. It works whether you’re watching 
live television or something streamed 
or stored, such as using Hulu or iTunes.
 Tapping a large green button makes 
IntoNow start listening, and in less than 
a minute it returns a result if it finds a 
match. From there you can view relat-
ed Twitter messages, see who else has 
watched the show recently, and oth-
erwise connect with people you know 
who enjoy television. Since I don’t watch 
much TV, the app is purely a novelty, but 
the technology is certainly interesting.
 In looking for other listener apps, I did 
find one that sounds interesting, pe-
culiar, and extremely specific: the $1.99 
Melon Meter. You place your iOS device 
on a watermelon with the microphone 
touching the outside rind, and then rap 

on the melon. The app allegedly 
tells you whether the melon is 
fresh based on the thumping 
sound. (I admit I didn’t buy and test the 
app — I was a little worried that the gro-
cery store’s produce department might 
not appreciate my test matrix.)
 It’s easy to pay attention to an iPad’s 
large colorful screen, but seeing is just 
one of our senses that an iOS device 
can enhance. I don’t look forward to any 
odor-related apps or accessories, but I 
do like the fact that the iPad can listen 
intelligently and improve an experience 
such as watching TV. If you can recom-
mend other apps that perform similar 
feats, please share them in this article’s 
comments on the Web.


