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Apple’s Visionary Redefined Digital Age
10.05.11
John Markoff, New York Times

Steven P. Jobs, the visionary co-founder of Apple who

helped usher in the era of personal computers and then led
a cultural transformation in the way music, movies and mobile communications were experienced in the digital age, died
Wednesday, October 5th. He was 56.
The death was announced by Apple, the company Mr. Jobs
and his high school friend Stephen Wozniak started in 1976 in
a suburban California garage. A friend of the family said the
cause was complications of pancreatic cancer.
Mr. Jobs had waged a long and public struggle with the disease, remaining the face of the company even as he underwent treatment, introducing new products for a global market
in his trademark blue jeans even as he grew gaunt and frail.
He underwent surgery in 2004, received a liver transplant in
2009 and took three medical leaves of absence as Apple’s chief
executive before stepping down in August and turning over
the helm to Timothy D. Cook, the chief operating officer. When
he left, he was still engaged in the company’s affairs, negotiating with another Silicon Valley executive only weeks earlier.
“I have always said that if there ever came a day when I could
no longer meet my duties and expectations as Apple’s C.E.O.,
I would be the first to let you know,” Mr. Jobs said in a letter
released by the company. “Unfortunately, that day has come.”
By then, having mastered digital technology and capitalized
on his intuitive marketing sense, Mr. Jobs had largely come to
define the personal computer industry and an array of digital consumer and entertainment businesses centered on the
Internet. He had also become a very rich man, worth an estimated $8.3 billion.
Tributes to Mr. Jobs flowed quickly on Wednesday evening,
in formal statements and in the flow of social networks, with
President Obama, technology industry leaders and legions of
Apple fans weighing in.

“For those of us lucky enough to get to work with Steve, it’s
been an insanely great honor,” said Bill Gates, the Microsoft
co-founder. “I will miss Steve immensely.”
A Twitter user named Matt Galligan wrote:“R.I.P. Steve Jobs. You
touched an ugly world of technology and made it beautiful.”
Eight years after founding Apple, Mr. Jobs led the team that
designed the Macintosh computer, a breakthrough in making
personal computers easier to use. After a 12-year separation
from the company, prompted by a bitter falling-out with his
chief executive, John Sculley, he returned in 1997 to oversee
the creation of one innovative digital device after another —
the iPod, the iPhone and the iPad. These transformed not only
product categories like music players and cellphones but also
entire industries, like music and mobile communications.
During his years outside Apple, he bought a tiny computer
graphics spinoff from the director George Lucas and built a
team of computer scientists, artists and animators that became
Pixar Animation Studios.
Starting with “Toy Story” in 1995, Pixar produced a string of hit
movies, won several Academy Awards for artistic and technological excellence, and made the full-length computer-animated film a
mainstream art form enjoyed by children and adults worldwide.
Mr. Jobs was neither a hardware engineer nor a software
programmer, nor did he think of himself as a manager. He considered himself a technology leader, choosing the best people
possible, encouraging and prodding them, and making the final call on product design.
It was an executive style that had evolved. In his early years
at Apple, his meddling in tiny details maddened colleagues,
and his criticism could be caustic and even humiliating. But he
grew to elicit extraordinary loyalty.
“He was the most passionate leader one could hope for, a motivating force without parallel,” wrote Steven Levy, author of the
1994 book “Insanely Great,” which chronicles the creation of the
Mac. “Tom Sawyer could have picked up tricks from Steve Jobs.”
“Toy Story,” for example, took four years to make while Pixar
struggled, yet Mr. Jobs never let up on his colleagues. “‘You need a
lot more than vision — you need a stubbornness, tenacity, belief
and patience to stay the course,” said Edwin Catmull, a computer
scientist and a co-founder of Pixar. “In Steve’s case, he pushes right
to the edge, to try to make the next big step forward.”
Mr. Jobs was the ultimate arbiter of Apple products, and his
standards were exacting. Over the course of a year he tossed
out two iPhone prototypes, for example, before approving the
third, and began shipping it in June 2007.
To his understanding of technology he brought an immersion
in popular culture. In his 20s, he dated Joan Baez; Ella Fitzgerald
sang at his 30th birthday party. His worldview was shaped by
the ’60s counterculture in the San Francisco Bay Area, where
he had grown up, the adopted son of a Silicon Valley machinist. When he graduated from high school in Cupertino in 1972,
he said, ”the very strong scent of the 1960s was still there.”
After dropping out of Reed College, a stronghold of liberal
thought in Portland, Ore., in 1972, Mr. Jobs led a countercultural
lifestyle himself. He told a reporter that taking LSD was one of
the two or three most important things he had done in his life.
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He said there were things about him that people who had not
tried psychedelics — even people who knew him well, including his wife — could never understand.
Decades later he flew around the world in his own corporate
jet, but he maintained emotional ties to the period in which he
grew up. He often felt like an outsider in the corporate world,
he said. When discussing the Silicon Valley’s lasting contributions to humanity, he mentioned in the same breath the invention of the microchip and “The Whole Earth Catalog,” a 1960s
counterculture publication.
Apple’s very name reflected his unconventionality. In an era
when engineers and hobbyists tended to describe their machines
with model numbers, he chose the name of a fruit, supposedly
because of his dietary habits at the time.
Coming on the scene just as computing began to move beyond
the walls of research laboratories and corporations in the 1970s, Mr.
Jobs saw that computing was becoming personal — that it could
do more than crunch numbers and solve scientific and business
problems — and that it could even be a force for social and economic change. And at a time when hobbyist computers were boxy
wooden affairs with metal chassis, he designed the Apple II as a
sleek, low-slung plastic package intended for the den or the kitchen. He was offering not just products but a digital lifestyle.
He put much stock in the notion of “taste,” a word he used
frequently. It was a sensibility that shone in products that
looked like works of art and delighted users. Great products,
he said, were a triumph of taste, of “trying to expose yourself
to the best things humans have done and then trying to bring
those things into what you are doing.”
Regis McKenna, a longtime Silicon Valley marketing executive to whom Mr. Jobs turned in the late 1970s to help shape
the Apple brand, said Mr. Jobs’s genius lay in his ability to simplify complex, highly engineered products, “to strip away the
excess layers of business, design and innovation until only the
simple, elegant reality remained.”
Mr. Jobs’s own research and intuition, not focus groups,
were his guide. When asked what market research went into
the iPad, Mr. Jobs replied: “None. It’s not the consumers’ job to
know what they want.”

Early Interests

Steven Paul Jobs was born in San Francisco on Feb. 24, 1955,
and surrendered for adoption by his biological parents, Joanne
Carole Schieble and Abdulfattah Jandali, a graduate student
from Syria who became a political science professor. He was
adopted by Paul and Clara Jobs.
The elder Mr. Jobs, who worked in finance and real estate
before returning to his original trade as a machinist, moved
his family down the San Francisco Peninsula to Mountain View
and then to Los Altos in the 1960s.
Mr. Jobs developed an early interest in electronics. He was
mentored by a neighbor, an electronics hobbyist, who built
Heathkit do-it-yourself electronics projects. He was brash
from an early age. As an eighth grader, after discovering that
a crucial part was missing from a frequency counter he was
assembling, he telephoned William Hewlett, the co-founder of

Hewlett-Packard. Mr. Hewlett spoke with the boy for 20
minutes, prepared a bag of parts for him to pick up and
offered him a job as a summer intern.
Mr. Jobs met Mr. Wozniak while attending Homestead High School in
neighboring Cupertino. The two took
an introductory electronics class
there.
The spark that ignited their partnership was provided by Mr. Wozniak’s mother. Mr. Wozniak had
graduated from high school and enrolled at the University of California, Berkeley, when she sent him an article from the October
1971 issue of Esquire magazine. The article, “Secrets of the Little
Blue Box,” by Ron Rosenbaum, detailed an underground hobbyist
culture of young men known as phone phreaks who were illicitly
exploring the nation’s phone system.
Mr. Wozniak shared the article with Mr. Jobs, and the two set out
to track down an elusive figure identified in the article as Captain
Crunch. The man had taken the name from his discovery that a
whistle that came in boxes of Cap’n Crunch cereal was tuned to a
frequency that made it possible to make free long-distance calls
simply by blowing the whistle next to a phone handset.
Captain Crunch was John Draper, a former Air Force electronic
technician, and finding him took several weeks. Learning that
the two young hobbyists were searching for him, Mr. Draper
had arranged to come to Mr. Wozniak’s Berkeley dormitory
room. Mr. Jobs, who was still in high school, had traveled to
Berkeley for the meeting. When Mr. Draper arrived, he entered
the room saying simply, “It is I!”
Based on information they gleaned from Mr. Draper, Mr. Wozniak
and Mr. Jobs later collaborated on building and selling blue boxes,
devices that were widely used for making free — and illegal —
phone calls. They raised a total of $6,000 from the effort.
After enrolling at Reed College in 1972, Mr. Jobs left after one
semester, but remained in Portland for another 18 months auditing classes. In a commencement address given at Stanford
in 2005, he said he had decided to leave college because it was
consuming all of his parents’ savings.
Leaving school, however, also freed his curiosity to follow his
interests. “I didn’t have a dorm room,” he said in his Stanford
speech, “so I slept on the floor in friends’ rooms, I returned Coke
bottles for the 5-cent deposits to buy food with, and I would
walk the seven miles across town every Sunday night to get
one good meal a week at the Hare Krishna temple. I loved it.
And much of what I stumbled into by following my curiosity
and intuition turned out to be priceless later on.”
He returned to Silicon Valley in 1974 and took a job there as a
technician at Atari, the video game manufacturer. Still searching
for his calling, he left after several months and traveled to India
with a college friend, Daniel Kottke, who would later become
an early Apple employee. Mr. Jobs returned to Atari that fall. In
1975, he and Mr. Wozniak, then working as an engineer at H.P.,
began attending meetings of the Homebrew Computer Club,
a hobbyist group that met at the Stanford Linear Accelerator
Center in Menlo Park, Calif. Personal computing had been pioneered at research laboratories adjacent to Stanford, and it
was spreading to the outside world.
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“What I remember is how intense he looked,” said Lee
Felsenstein, a computer designer who was a Homebrew
member. “He was everywhere, and he seemed to be trying to
hear everything people had to say.”
Mr. Wozniak designed the original Apple I computer simply to
show it off to his friends at the Homebrew. It was Mr. Jobs who
had the inspiration that it could be a commercial product.
In early 1976, he and Mr. Wozniak, using their own money,
began Apple with an initial investment of $1,300; they later
gained the backing of a former Intel executive, A. C. Markkula,
who lent them $250,000. Mr. Wozniak would be the technical
half and Mr. Jobs the marketing half of the original Apple I
Computer. Starting out in the Jobs family garage in Los Altos, they moved the company to a small office in Cupertino
shortly thereafter.
In April 1977, Mr. Jobs and Mr. Wozniak introduced Apple II
at the West Coast Computer Faire in San Francisco. It created a
sensation. Faced with a gaggle of small and large competitors
in the emerging computer market, Apple, with its Apple II,
had figured out a way to straddle the business and consumer
markets by building a computer that could be customized for
specific applications.
Sales skyrocketed, from $2 million in 1977 to $600 million in 1981,
the year the company went public. By 1983 Apple was in the Fortune 500. No company had ever
joined the list so quickly.
The Apple III, introduced in May
1980, was intended to dominate
the desktop computer market.
I.B.M. would not introduce its
original personal computer
until 1981. But the Apple III had
a host of technical problems,
The Lisa
and Mr. Jobs shifted his focus to a new and ultimately shortlived project, an office workstation computer code-named
Lisa.

An Apocalyptic Moment

By then Mr. Jobs had made his much-chronicled 1979 visit to
Xerox’s research center in Palo Alto, where he saw the Alto, an
experimental personal computer system that foreshadowed
modern desktop computing. The Alto, controlled by a mouse
pointing device, was one of the first computers to employ a
graphical video display, which presented the user with a view
of documents and programs, adopting the metaphor of an
office desktop.
“It was one of those sort of apocalyptic moments,” Mr.
Jobs said of his visit in a 1995 oral history interview for
the Smithsonian Institution. “I remember within 10 minutes
of seeing the graphical user interface stuff, just knowing that
every computer would work this way someday. It was so obvious once you saw it. It didn’t require tremendous intellect. It
was so clear.”
In 1981 he joined a small group of Apple engineers pursuing
a separate project, a lower-cost system code-named Macintosh.

The machine was introduced in January 1984 and trumpeted during the Super Bowl telecast by a 60-second
commercial, directed by Ridley Scott, that linked I.B.M.,
then the dominant PC maker, with Orwell’s Big Brother.
A year earlier Mr. Jobs had lured Mr. Sculley to Apple to be
its chief executive. A former Pepsi-Cola chief executive, Mr.
Sculley was impressed by Mr. Jobs’s pitch: “Do you want to
spend the rest of your life selling sugared water, or do you
want a chance to change the world?”
He went on to help Mr. Jobs introduce a number of new
computer models, including an advanced version of the
Apple II and later the Lisa and Macintosh desktop computers. Through them Mr. Jobs popularized the graphical user
interface, which, based on a mouse pointing device, would
become the standard way to control computers.
But when the Lisa failed commercially and early Macintosh
sales proved disappointing, the two men became estranged
and a power struggle ensued, and Mr. Jobs lost control of the
Lisa project. The board ultimately stripped him of his operational role, taking control of the Lisa project away from him, and
1,200 Apple employees were laid off. He left Apple in 1985.
“I don’t wear the right kind of pants
to run this company,” he told a small
gathering of Apple employees before he left, according to a member
of the original Macintosh development team. He was barefoot as he
spoke, and wearing blue jeans.
That September he announced a new venture, NeXT
Inc. The aim was to build a workstation computer for
the higher-education market. The next year, the Texas industrialist H. Ross Perot invested $20 million in the effort. But it
did not achieve Mr. Jobs’s goals.
Mr. Jobs also established a personal philanthropic foundation
after leaving Apple but soon had a change of heart, deciding
instead to spend much of his fortune — $10 million — on acquiring Pixar, a struggling graphics supercomputing company
owned by the filmmaker George Lucas.
The purchase was a significant gamble; there was little market at the time
for computer-animated movies. But that
changed in 1995, when the company,
with Walt Disney Pictures, released “Toy Story.” That film’s boxoffice receipts ultimately reached $362 million, and when Pixar
went public in a record-breaking offering, Mr. Jobs emerged a
billionaire. In 2006, the Walt Disney Company agreed to purchase Pixar for $7.4 billion. The sale made Mr. Jobs Disney’s
largest single shareholder, with about 7 percent of the company’s stock.
His personal life also became more public. He had a number
of well-publicized romantic relationships, including one with
the folk singer Joan Baez, before marrying Laurene Powell. In
1996, his sister Mona Simpson, a novelist, threw a spotlight
on her relationship with Mr. Jobs in the novel “A Regular Guy.”
The two did not meet until they were adults. The novel centered on a Silicon Valley entrepreneur who bore a close re-
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To specify an account, follow these
steps:

TarMac
Tips
How to set up shared printer
passwords in OS X
09.30.11
Topher Kessler, MacFixit

Printer sharing in OS X is a convenient

feature that turns your computer into
a print server and enables you to share
any printer configured on your system
with other computers on a local network. This is great for setting up nonnetworked printers (in other words, USB
printers) for use on the network.
However, unless you set up a password,
then the shared printer can be accessed
by anyone. In a work environment it
may be beneficial to have a password so
that random people setting up printers
on their systems will not inadvertently
print to your printer.
The first step in setting up a printer
password is to set up the shared printer.
To do this, follow these steps:
1. Go to the Sharing system preferences.
2. Check the Printer Sharing service.
3. Select the service and check the printers
you wish to share.
Now that the printer has been shared,
the next step is to specify the users who
will be authorized to access the printer.
This can be individual user accounts on
the system or network-only accounts
(sharing accounts), and can also be groups
that contain both of these account types.
With printer sharing enabled, you can
add user accounts (or new sharing-only
accounts with the New Person button)
to the list of allowed users. With sharingonly accounts you can create a generic
printer username that anyone can use
for printing.

1. Select the shared printer and click the
plus button below the user list.
2. In the window, add local user accounts
or networked users, or you can click
the New Person button to create a
sharing-only account. With a sharingonly account you can set up a geneic
printer log-in account for all network
users, which may be more convenient
than creating individual log-ins for
each user.
3. With the accounts (or groups) created
and selected, click the Select button
to add the accounts to the list of users.
When the accounts are added, the system will set the Everyone group to No
Access, thereby requiring people printing to supply credentials. If you switch
this back and give Everyone access again,
then any groups you added will disappear
from the list.
The printer is now set up to be shared
only by the specified accounts. While you
can do this for individual printers, if you
have set up printer pools, then you can
share those as well, allowing users to
print to any available device in a group
of printers.
If you have a printer connected
and wish to use an Open Directory
or Active Directory Kerberos authentication scheme, Apple has a new knowledge base article about configuring the
system to use this authentication method rather than its local directory.
You can read more about this setup
here: support.apple.com/kb/HT4879

Fixing AirPort problems
in OS X
10.07.11
Topher Kessler, MacFixit

One of the prominent problems

that people have after upgrading their
systems or otherwise modifying their
systems is when their Wi-Fi connections
will not work properly. The Wi-Fi connection may turn off after a brief period of

connectivity, or it may just immediately shut down. At other times
it may stay on but not receive a
proper configuration from the router
and be given a self-assigned IP address.
When these problems occur, generally
people try various fixes like running
general maintenance routines, but while
doing this cannot hurt (and may have
some secondary benefits), clearing system caches and resetting the PRAM and
SMC on systems usually does not have
an effect on the Wi-Fi configuration. A
better first approach to network-based
problems is to go through basic troubleshooting steps to see under what
circumstances the issue persists and
whether it can be overcome by using
alternative boot and log-in scenarios.
In addition to troubleshooting your
Mac, also consider that your router may
have undergone a configuration change.
Generally routers themselves are not
the issue, especially if you can properly
establish connections with other Wi-Fi
devices. Still, it’s worth checking. Some
routers are set up to automatically apply firmware updates, after which connections to certain devices may be less
stable. At other times a power outage or
even a bug in the firmware may result
in an odd configuration that will begin
rejecting connections from some devices. Try resetting your router, checking
its configuration, and even applying an
updated firmware if available.
When Wi-Fi errors occur, the AirPort
menu may look like one of these icons.
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Another method for ruling out the
router is to install another copy of OS
X (preferably a different version than
the one you have) to an external hard
drive and boot off of it. If Wi-Fi connections work fine in that scenario then you
know the problem is with your main
boot operating system. Similarly, if you
have Windows installed in Boot Camp or
otherwise have alternative OSes available, you can restart your Mac under
those operating systems to see if the
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problem is more with your hardware or
network, or with the Mac OS.
Since usually network problems involve
the OS configuration, one potential
cause for Wi-Fi related problems is corruption in the configuration files used
for managing the network interfaces.
If there is corruption or misconfiguration in these files, then updated system
software might not handle these files
properly and the services that use these
files may crash or shut down. A simple
approach to testing this for an affected
system is to remove the files responsible
for managing the network interfaces on
the system, which can be done by
following these steps:
Ensure AirPort is turned off.
Go to the /Macintosh HD/Library/Preferences/SystemConfiguration/directory in
the Finder.
Locate and remove the following files in
this directory:
com.apple.airport.preferences.plist
preferences.plist
com.apple.network.identification.plist
NetworkInterfaces.plist
Locate and remove any similarly named
files with “.old” or “~orig” appended to
their names.
After this is done, turn AirPort back
on and try your connections. Do keep
in mind that your network connections
will need to be reconfigured again, so be
sure to go to the Network system preferences and set up your AirPort, Ethernet,
VPN, and other port configurations you
may have.
In addition to the network configuration
property lists, many times (especially
after full system crashes), the problem
is not that AirPort turns off, but that it
seems to always be given a self-assigned
IP address, even when connecting to a
router that previously worked. In this
case, in addition to removing the configuration files you might also remove
the firewall configuration, since it may
not be allowing the network interface
to properly receive DHCP configura-

tions (IP addresses, DNS servers, Search
domains, and so on) from the router. The
firewall configuration file is called com.
apple.alf.plist and is located in the /Macintosh HD/Library/Preferences/ folder
on the system, so remove it, restart the
system, and then re-enable the firewall
in the Security system preferences.
Generally when the firewall stops
working properly you may see the system request that you allow or deny
network access to a number of system
services, instead of only prompting for
applications you have opened; however,
this will not always happen.

Use Preview to take
screenshots in OS X
10.04.11
Topher Kessler , MacFixit

The ability to quickly save the con-

tent of your screen is a useful feature to
have, especially if you are troubleshooting aspects of your system. If an error
window pops up on screen, instead of
describing it to a technician, it helps to
snap a screenshot and send that to better show exactly what is going on.
There are several options for creating screenshots in OS X, including Apple’s “Grab” utility
and the common keyboard shortcuts for doing so, but in addition to these, you can also use
Preview. Generally this tool is used for viewing
PDFs and image files, but it can also be used
to scan documents, import files from cameras,
and grab various types of screenshots.
To use Preview’s screenshots function,
open the program and go to the File >
Take Screen Shot menu, followed by selecting one of the three options for taking a screenshot:
Taking screenshots in Preview can be
done from the File > Take Screen Shot
submenu.

From Selection

This will display a crosshair cursor,
which you can use to grab a section of
your screen to include in the screenshot.
This is great if you want to use only a
portion of the screen that includes
multiple windows, without taking a full

screenshot and then cropping at
a later point.
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From Window

This option will make the mouse cursor highlight various windows onscreen,
and when you click them, it will take a
snapshot of the selected window. This is
convenient for creating a full image of
a single window, including its surrounding shadow, which can be nice for making presentations of screenshots.

From Entire Screen

This will take a full picture of the
whole screen, which you can then select
from and crop according to your needs.
This is the classic screenshot option that
most people may be accustomed to.
When these functions in Preview are invoked, the resulting image will be placed in
a new window from where you can annotate, crop, or otherwise edit with Preview’s
various utilities, and then save in the format
of your choosing (PNG is the default).
Preview’s screenshot capabilities may
be convenient, but if you want a full set
of screenshot options then your best
bet is to either use Apple’s keyboard
shortcuts or the Grab utility (available in
the /Applications/Utilities/ folder).
		

Shift-Command-3:

The basic screenshot will take an image
of the full screen.
		

Shift-Command-4:

The “selection” mode will take a shot of the
area outlined by dragging the cursor.
The Shift-Command-4 keystroke has
some additional options once invoked. If
you press the space bar when the selection
cursor appears, you can click individual windows (even if they are not in focus) to take
a screenshot of them. In addition, if you start
a selection of the screen with the cursor, you
can adjust its location by holding the space
key when the selection box is on the screen.
With the space key held, moving the mouse
will move the current size of the selection
box around on the screen. Releasing the
space key will then allow the selection box
to continue to be resized.
Similar to holding the space bar with
the selection box present on screen, if

Continued on page 7

A quick look at Adobe’s Creative Cloud
10.04.11
Jackie Dove, Macworld.com

With latest moves, Adobe recognizes that
mobile marketplace is the future
Adobe Creative Cloud,

announced this week at the Adobe
Max 2011 annual conference, is a cloud-based software initiative designed to redefine the process of content creation, storage, and sharing, and as a major component of the company’s
transformation. Creative Cloud is further evidence—in case any
more was needed—of Adobe’s recognition that the mobile
marketplace is the current and future cornerstone of art and
design and is the company’s future.

What is Creative Cloud?

There are three parts to the structure of the Creative Cloud—
applications, services, and community. Applications will include
the tablet-centric Touch apps announced Monday alongside
the desktop Creative Suite and Adobe’s newest offerings from
the lab, Edge and Muse. Services will include Digital Publishing
Suite technologies, a portion of Business Catalyst, and cloudbased fonts for Web design via Adobe’s acquisition of Typekit, a
cloud-based subscription font library. Community will facilitate
presentation, sharing, and collaboration on creative projects.
From Adobe’s perspective, Creative Cloud—including its 20GB
of online storage—will evolve into a hub for creative professionals to view, share, and sync content created with Touch apps and
Creative Suite programs (Photoshop, InDesign, Illustrator, Dreamweaver, Premiere Pro, and After Effects). The company intends for
Creative Cloud to develop into a service that allows access to
those flagship applications and services, and act as an all-around
resource for creatives, all at an attractive price.
Cloud membership will be available in early 2012. However,
Adobe has not announced which features will be offered for
that debut. More details are expected in early November.
Adobe Edge, Muse, and all of the Touch apps and services
that will be included in the Creative Cloud membership will
also be available individually. The benefit of subscribing to
Creative Cloud, Adobe says, is that users have access to the
full spectrum of Adobe’s products and services—and new
versions as they become available.
Unfortunately, Adobe Touch apps will be available separately for Android devices in mid-November, while availability for
iOS devices will come at a later date.

Single Edition Digital Publishing Suite

However, in an iPad exclusive, Adobe also announced a new
component of its Digital Publishing Suite for tablet-based
publications. The new Single Edition for iPad—an offshoot

of its professional and enterprise-level editions—lets
freelance designers and small publishing companies
publish one-off publications from InDesign CS5.5 for
$395 per application, for sale and distribution via Apple’s
App Store. Such publications include brochures, image-heavy
books, annual reports, design portfolios, and other materials
that are not purchased as subscriptions.
Like the enterprise and professional versions of the software, the Single Edition lets designers publish sophisticated
interactive content, using their existing skills, without having
to learn code or hand off their project to a developer.
Single Edition for iPad is expected to be available for purchase
on Adobe’s website at the end of November. Single Edition
will support additional tablet platforms later in 2012. More
details on Single Edition, Professional Edition and Enterprise
edition pricing are available on Adobe’s Web site at the Digital
Publishing Suite buying guide.
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Microsoft kills the Zune
10.04.11
Peter Sayer, IDG News Service

Rumors circulated in March that Microsoft planned to stop

making dedicated music players, but the company ducked
the issue then, saying this year’s new Zune devices would be
mobile phones running Zune software. It went on to release a
trickle of applications for the Zune platform later in the year.
The company has now updated a help page at Zune.net
to announce: “We will no longer be producing Zune players.”
Instead, the page said:“Going forward, Windows Phone will be
the focus of our mobile music and video strategy.”
However, this will make no difference to current Zune users,
the company said on the support page: “Your device will continue to work with Zune services just as it does today. And we
will continue to honor the warranties of all devices for both
current owners and those who buy our very last devices.”
Microsoft launched the first Zune players and Zune Marketplace
music store on Nov. 14, 2006, as a challenge to Apple’s iPod
player and iTunes music store.
However, Apple moved the goalposts a couple of months later
with its Jan. 9, 2007, announcement of the iPhone, a widescreen
iPod that could also make phone calls and surf the Web.
It took Microsoft three years to follow suit. When it announced Windows Phone in February 2010, one of the features of the new mobile OS was a Zune music player app. It’s
also possible to access Zune music and video via Xbox Live,
Microsoft’s online service for its Xbox 360 game console.
Sales of the Zune have consistently trailed far behind those of the
iPod. While not a definitive ranking, the list of best-selling MP3 players at Amazon.com is telling: Nine of the 10 best sellers are iPods
(Sandisk has a $40 Sansa model in eighth place) and the first Zune
device now appears at number 24, preceded by 16 iPod variants.

Amish Teen Spends Entire
Rumspringa At Apple Store
09.24.11
the Onion

PITTSBURGH

—Since discovering the
electronics retailer by chance at the
beginning of his ritual period of experimentation outside the strict regimen of
the Amish life, 16-year-old Isaac Stoltzfus
has spent every day of his rumspringa
at a local Apple Store, sources reported
Monday. “This place is amazing! Everyone here is super-friendly, and they let
me try out all these neat computers and
phones and stuff without pressuring
me to buy anything,” said Stotzfus, who
reportedly can be seen at the store’s
entrance at sunrise each morning, waiting for the doors to open. “I love the interactive displays and presentations, of
course, but probably my favorite thing
to do here is just stand back and take
in the atmosphere of the whole place.
I had no idea the modern world was so
shiny.” Stolzfus added that he typically
spends his entire day in the Apple Store,
leaving only briefly to “head around the
corner for a Jamba Juice.”

screenshot in the clipboard instead of
placing it on the desktop.
If you memorize them, these keyboard
shortcuts allow you to take shots of selections, windows, or the full screen and
save them either as a file to the desktop or to the clipboard for pasting into
any program you wish, but if you forget
them then most of the common screenshot options can be done by launching
Preview.
One last option to keep in mind is if
you would like to keep the OS X cursor
in the screenshot (useful
for illustrative purposes),
then using the Grab utility is your best bet. This is
especially true if the cursor you want to include is a nonstandard
one like the hand pointer, a crosshair, or
alternate forms of the standard pointer;
the Grab utility allows you to specify the
type of pointer to include from a selection of common ones.

Group Photo Sharing Grows
Up with ZangZing
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Preview
you hold the Shift key then you can adjust the size of the selection box either
vertically or horizontally (determined by
the initial movement of the mouse after
the Shift key is held). As with the other
screenshot options, releasing the mouse
will result in the screenshot being taken,
but if you press the Escape key then you
will cancel the screenshot process.
Another convenient feature for any of
the keyboard screenshot combinations
is to include the Control key in the key
sequence, which will put the resulting

With the proliferation of digital

cameras and cell phone cameras, some
events may seem to have more photographers than participants. But with our
imperfect memories, it’s hard to argue
with the value of a photograph for helping to jog recollection of those special
days. Plus, the low barriers to taking digital photos mean that parties, weekend
outings, and sporting events can generate many hundreds of snapshots. Luckily, we have decent tools for managing
oodles of photos on our own computers, and there are numerous online services to which we can upload photos
and show them off to friends and family.
As suggested to me by various friends,

Flickr, Shutterfly, Picasa Web Albums, SmugMug, Posterous, and
Facebook would all work for this,
as would even Google+ and Dropbox.
But what I hadn’t found — until now
— is a Web site that’s designed explicitly
for group photo sharing, enabling multiple people to upload photos of a shared
event for all to see, without needing a
central administrator to manage usernames and passwords. I went looking
for such a tool because a friend recently
left my High Noon Athletic Club running
group after 30 years, and his traditional
last run was well documented by a number of people. At the end, one friend taking photos handed me his camera’s SD
card and said, “Here, you take this, since
you’ll get the photos up for everyone to
see way sooner than I would.” Possibly
true, but I’m equally at fault for sitting
on event photos for months before uploading them, largely because the traditional sites feel like they’re missing the
mark for me.
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Read the complete article at:
http://tidbits.com/e/12507

Apple’s Visionary

Steve Lohr contributed reporting.
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semblance to Mr. Jobs. It was not an entirely flattering portrait.
Mr. Jobs said about a quarter of it was accurate.
“We’re family,” he said of Ms. Simpson in an interview with
The New York Times Magazine. “She’s one of my best friends in
the world. I call her and talk to her every couple of days.”
His wife and Ms. Simpson survive him, as do his three children with Ms. Powell, his daughters Eve Jobs and Erin Sienna
Jobs and a son, Reed; another daughter, Lisa Brennan-Jobs,
from a relationship with Chrisann Brennan; and another sister,
Patti Jobs.

Return to Apple
Eventually, Mr. Jobs refocused NeXT from the education to
the business market and dropped the hardware part of the
company, deciding to sell just an operating system. Although
NeXT never became a significant computer industry player,
it had a huge impact: a young programmer, Tim Berners-Lee,
used a NeXT machine to develop the first version of the World
Wide Web at the Swiss physics research center CERN in 1990.
In 1996, after unsuccessful efforts to develop next-generation
operating systems, Apple, with Gilbert Amelio now in command, acquired NeXT for $430 million. The next year, Mr. Jobs
returned to Apple as an adviser. He became chief executive
again in 2000.
Shortly after returning, Mr. Jobs publicly ended Apple’s long
feud with its archrival Microsoft, which agreed to continue developing its Office software for the Macintosh and invested
$150 million in Apple.
Once in control of Apple again, Mr. Jobs set out to reshape
the consumer electronics industry. He pushed the company
into the digital music business, introducing first iTunes and
then the iPod MP3 player. The music arm grew rapidly, reaching
almost 50 percent of the company’s revenue by June 2008.
In 2005, Mr. Jobs announced that he would end Apple’s business
relationship with I.B.M. and Motorola and build Macintosh
computers based on Intel microprocessors.
His fight with cancer was now publicly known. Apple had
announced in 2004 that Mr. Jobs had a rare but curable form
of pancreatic cancer and that he had undergone successful
surgery. Four years later, questions about his health returned
when he appeared at a company event looking gaunt. Afterward, he said he had suffered from a “common bug.” Privately,
he said his cancer surgery had created digestive problems but
insisted they were not life-threatening.
Apple began selling the iPhone in June 2007. Mr. Jobs’s goal
was to sell 10 million of the handsets in 2008, equivalent to 1
percent of the global cellphone market. The company sold 11.6
million.
Although smartphones were already commonplace, the iPhone
dispensed with a stylus and pioneered a touch-screen interface that quickly set the standard for the mobile computing
market. Rolled out with much anticipation and fanfare, iPhone
rocketed to popularity; by the end of 2010 the company had
sold almost 90 million units.

Although Mr. Jobs took just a nominal $1 salary when
he returned to Apple, his compensation became the
source of a Silicon Valley scandal in 2006 over the backdating of millions of shares of stock options. But after a company investigation and one by the Securities and Exchange
Commission, he was found not to have benefited financially
from the backdating and no charges were brought.
The episode did little to taint Mr. Jobs’s standing in the business
and technology world. As the gravity of his illness became
known, and particularly after he announced he was stepping down, he was increasingly hailed for his genius and true
achievement: his ability to blend product design and business
market innovation by integrating consumer-oriented software,
microelectronic components, industrial design and new business strategies in a way that has not been matched.
If he had a motto, it may have come from “The Whole Earth
Catalog,” which he said had deeply influenced him as a young
man. The book, he said in his commencement address at Stanford
in 2005, ends with the admonition “Stay Hungry. Stay Foolish.”
“I have always wished that for myself,” he said.
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Steve Jobs: Informed by his era
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Christopher Breen, Macworld.com

Steve Jobs and I had exactly this in

common—we grew up in the San Francisco Bay Area and belonged to The
Generation That Simply Will Not Shut
Up And Step Aside. Like me—I’m a year
younger than Jobs—he was too young
to be part of the goings on around the
Haight or to attend shows at the Family
Dog or Fillmore, but the influence of the
’60s was unavoidable.
I can offer no personal testimonial for
Jobs, as I didn’t know the man. But I can
speak to his generation.
Page through Jobs’ history and it’s clear
that he strongly felt the influence of his
time. Like his pop-idols, he grew out his
hair, dropped acid, traveled to India, and
worked with the naive confidence—so
common in those days—that anything
was possible. However, unlike nearly everyone who followed this well-worn path,
he didn’t crash and burn or descend into
cynicism when life inevitably crushed the
fragile fantasies that made up much of
’60s culture.
Rather than dismiss the experiences
of his youth, he synthesized and prioritized them. It was cool to be an artist. It
was cool to be a non-conformist. It was
cool to believe that nothing was impossible. Similarly, it was uncool to be a Suit.
It was uncool to sell or be plastic. It was
uncool to be afraid.

It was uncool to be uncool.
Jobs brought this experience and attitude to Apple. It was omnipresent in
Apple’s early days—the 1984 and Lemmings commercials, the pirate flag that
floated over Apple’s campus, the “How
many times have you dropped acid?”
interview questions, and just about everything about the Mac’s design and interface.
It was no less a part of Apple when
Steve Jobs returned in the ’90s—the
Think Different campaign featuring images of some of Jobs’ heroes, the musical
performances that accompanied many

Apple events, the iTunes Store, Apple’s
retail stores. The design of every scrap of
anything produced by Apple.

This is not the way it’s supposed to
work.
Companies were meant to be faceless.
Monolithic. Uncaring. Bean-counter laden.
There’s a formula. And successful companies follow that formula.
Except when, like Jobs and Apple, they
break the mold and tap into something
positive. Successful companies have a
personality. Successful companies produce products informed by art. Successful companies don’t rip off their customers with shoddy goods.

Successful companies are cool.
In this cynical age it’s fashionable to roll
your eyes at the excessive flakiness of
the ’60s. And deserved though it often is,
it was a time that spawned some fierce
notions. It took a just-as-fierce individual to turn those notions into something
workable. Something that made sense.

Something like Apple.
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The Tarmac Vaporware Gazette, named in
honor of past president Jerry Rowe, is published
each month by Smitty’s Printshop, a nonexistant shop specializing in things of little or
no importance to the world at large. Send your
comments, good or bad, to smittysprintshop@
mac.com.
TarMac “Control Panel”
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other panel members
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Nancy Goldstein
Cindy Huffman
Lynn McAlpine
Tarmac By-laws
If you show up you’re a member
If you speak up you’re an officer
If you stand up you’re the president
website: homepage.mac.com/tidewatermug
e-mail: tidewatermug@mac.com
Meetings: 2nd & 3rd Thursday each month
except Dec. (first meeting only). 6-8:30 pm.
Pops Diner
1432 Greenbrier Pkwy
Chesapeake, VA

