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06.18.07 - Jim Dalrymple - MacCentral

With the iPhone launch still over a week 
away, mobile market research firm M:Met-
rics reports that 19 million Americans have 

shown strong interest in purchasing the device.
 “This data confirms that the iPhone has sparked 
the imaginations of consumers and is not merely 
a topic of conversation among insiders and tech-
nology enthusiasts,” said Mark Donovan, senior 
vice president and senior analyst, M:Metrics.
 Donovan said that the 19 million people that 
have shown interest is impressive given that the 
installed base of most high-end devices rarely 
approaches one million.
 People that took the survey were also informed 
of the iPhone price and the five-year AT&T exclu-
sive. Of the people surveyed, 67 percent of those 
who were most inclined to purchase an iPhone 
are subscribers on other carrier networks.
 “This is an early indication that AT&T’s strategy to 
use the device to lure customers from competitors 
could pay off,” said Donovan.

06.20.07 - looprumors.com - posted by kazouz

USA Today compiled research on 
Apple Inc conducted by Apple, 
USA Today, Wolf Bytes and IAG 

research. The research shows that home com-
puter market share for the Mac has soared to 7.6 
percent in May 2007. In May 2004, Apple’s market 
share in home computers was at 3.2 percent.

The following is USA Today’s numbers on Apple Inc:

2006 revenue   $24 billion

Home computer market share
May 2004   3.2%
May 2007   7.6%

iPod shipments in 2006 (in millions)
Q1  8.5
Q2  8.1
Q3  8.7
Q4  21.1

Songs sold to date on iTunes   2.5 billion

iPods sold to date   100 million

Sources: Apple, USA TODAY research, Wolf Bytes, IAG Research

Report: 19 million Americans 
Interested in Buying iPhone

Mac Gains 7.6% Market Share 
in the U.S.

September 2007 Issue - Macworld - Henry Norr

For more than a year, Intel has been touting 
a new mobile platform, code-named Santa 
Rosa. Combining the latest Core 2 Duo 

processors with a package of new support chips, 
the platform was supposed to deliver the big-
gest advance in notebook computing in years.
 Now Apple’s first Santa Rosa-based laptops—
the new 15- and 17-inch MacBook Pros—have ar-
rived, yet the improvements turn out to be fairly 
modest. In fact, the most important refinements 
in the latest models come not from the new chip 
set, but from separate advances in graphics pro-
cessing and the display.

New Nvidia chip, screen technologies
MacBook Pro

 Specifically, these MacBook Pros—one with 
a 15-inch display and 2.2GHz Core 2 Duo pro-
cessor, priced at $1,999 (Best Current Price: 
$1949.99); another 15-inch model with a 2.4GHz 
Core 2 Duo and a price tag of $2,499 (Best Cur-
rent Price: $2448.99); and a 17-inch model with 
a 2.4GHz Core 2 Duo processor, at $2,799 (Best 
Current Price: $2599.99)—feature a brand-new 
Nvidia graphics chip, the GeForce 8600M GT, in 
place of the aging ATI Mobility Radeon X1600. 
In the entry-level MacBook Pro, the chip comes 
with 128MB of dedicated graphics memory; the 
other two models have 256MB.
 The new chip is designed to improve performance 
with demanding programs, such as 3-D games 
and HD video editors. Indeed, in frames-per-
second tests with id Software’s Quake 4 and 
Doom 3 games, Macworld Lab found frame-rate 
improvements of 25 to 60 percent, compared 
with that of the Radeon X1600 in the 17-inch 
MacBook Pro with a 2.33GHz Core 2 Duo CPU.
 On the other hand, the new 15-inch machines 
lagged well behind the older models in the Lab’s 
standard Unreal Tournament testing. We’re still 
waiting for explanations from Apple, but we 
suspect that the problems stem from software 
drivers and applications that are not yet fully 
tuned for the new chip. If so, those issues should 
be resolved in the coming months.
 In the display arena, the $1,999 and $2,499 
MacBook Pros are the industry’s first notebooks 
with 15-inch screens backlit by light-emitting di-
odes (LEDs) rather than fluorescent bulbs (tech-
nically, cold cathode fluorescent lamps [CCFLs]). 
LEDs offer several clear advantages: 

Latest Pro Laptops Offer 
Display Advances, 
New Graphics Chip 06.20.07 - Gregory Corcoran - Deal Journal

According to the Associated Press, Russian 
President Vladimir Putin ordered the coun-
try’s two largest shippers to merge, creating 

one of the world’s largest such companies. It’s part 
of his effort to “overhaul strategic sectors that have 
foundered since the Soviet collapse,” the story says.
 It got Deal Journal thinking about what mergers 
we would order up if we were king. (we’d be a 
benevolent dictator.) 
 Herewith:
 Microsoft-Apple. One of the biggest needs in 
this technological age is operating systems that 
don’t crash and computers that non-techies can 
figure out without wading through a 300-page 
instruction manual. Infusing Microsoft with 
some of Apple’s knack for simplicity means we 
might spend a little more time working and less 
time waiting for the help desk.
 Toyota-Fill in Name of U.S. Auto Maker.” What 
does America most need right now? A hybrid SUV 
that gets 50 miles to the gallon, right? Oh, yeah, 
and cars that don’t break down as soon as the war-
ranty runs out. U.S. auto makers are good at muscle 
cars, Toyota at everything else. Problem solved.
 Consumer-Products Makers. We command any deal 
that winnows supermarket shelves to three detergents, 
four shampoos and one deodorant. We can’t take the 
indecision while wondering down the aisles any longer.
 And finally, New York Knicks-New Jersey Nets. The 
New York metropolitan market may have enough fans 
to support two teams, but apparently the NBA can’t find 
a way to get both teams to be good at the same time. 
(And while we’re at it, we decree that the Kansas City 
Royals should be banished from Major League Baseball, 
that the NBA must figure out a saner TV schedule than 
three different networks and could someone please 
figure out how to make NHL hockey popular!)
 Deal Journal has spoken. You may take your leave.

Vladimir Putin: The New 
King of M&A Mergers & 

Acquisitions
It’s good to be king, or at least an authoritarian president.

continues on page 4
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06.11.07 - Jonathan Seff - Macworld

In addition to 
another preview 
of OS X 10.5, de-

velopers received 
some welcome 
news from Apple 
CEO Steve Jobs 
Monday—they ’ l l 
be able to write 
applications for the 
company’s highly anticipated iPhone.
 Jobs ended his 90-minute keynote by inviting 
Scott Forstall, Apple’s vice president of iPhone 
software, to show what the Apple CEO called an 
“innovative new way to create apps for iPhone.”
 To maintain the security of the iPhone, Apple 
decided not to let developers write actual appli-
cations for the iPhone, but rather create Web 2.0 
applications that run within the version of Safari 
included on the iPhone. Developers will be able 
to create applications for the iPhone by using 
programming tools like Ajax (Asynchronous 
JavaScript and XML) and taking advantage of 
Safari. A separate, special software developer kit 
is not needed, Jobs said.
 The apps created in this fashion can integrate 
with the iPhone’s built-in services, giving them 
access to making a call, sending an e-mail, or look-
ing up location in Google Maps. Since most of the 
application code runs on a server, Apple said the 
software is both secure and easy to update.
 For his demo, Forstall showed an Apple Di-
rectory application the company wrote for the 
iPhone that taps into an internal LDAP database.
 Developers don’t have much time before the 
phone’s debut to create these applications—the 
iPhone ships June 29. But Jobs said that devel-
opers can begin writing their Web apps now 
since the mobile device uses the same Safari 
engine as the version that runs on the Mac.
 Ever since the iPhone was previewed at the 
Macworld Expo in January, developers have 
clamored for a way to create applications for 
the device. Apple has resisted, wanting to pre-
serve the iPhone’s security and stability. “The 
last thing you want is to have loaded three 
apps on your phone and then you go to make 
a call and it doesn’t work anymore,” Jobs told 
the New York Times in January.
 But the company’s position began to soften 
as the year went on. At the Apple shareholders 
meeting in May, Jobs said the company was 
“wrestling” with a way to support third-party 
development on the iPhone. He told the at-
tendees at last month’s D: All Things Digital 
conference that the company hope to find a 
way by year’s end “to let third parties write 
apps and still preserve security.”
 That solution appears to be the Web-based 
approach outlined by Jobs and Forstall Monday. 
“We’ve come up with a very sweet solution,” Jobs 
said.
 Robert Mullins of IDG News Service contributed 
to this report.

Apple Gives Developers 
Some iPhone Access

06.11.07 - MacFixit

While we work on our 
detailed keynote analy-
ses, here’s a preview of 

some of the features Steve Jobs discussed during 
today’s keynote address at WWDC in San Fran-
cisco. Essentially, not much has changed since the 
first Leopard introduction, though we’ll hopefully 
see more stable builds this time around
• The new Dock has a feature called Stacks, which 
works in a literal fashion, placing multiple docu-
ments in a pile, which can be fanned out for easy 
browsing. Essentially it’s an attempt to eliminate 
desktop clutter (great from a performance stand-
point if it also happens to treat the stack as a single 
icon with regard to the Mac OS X Window server).
• The new Finder features an adaptation of the 
Cover Flow feature made popular by iTunes. Es-

Leopard Features 
Analysis: 

sentially it allows you 
to scan through docu-
ments (text, movies, 
etc.) by viewing the 
first page (cover) only. 
Another feature in the new Finder is an enhanced 
ability to browse files and folders on networked 
systems and systems connected via .Mac. The .Mac 
feature is called “Back to my Mac” and essentially 
works like a remote access file browser.
• Quick Look allows users to preview files and me-
dia without launching any applications -- basically 
a superset of the current Finder preview function 
that allows playback of QuickTime movies, viewing 
of PDFs, etc. This feature was previously announced 
during the first Leopard introduction, and requires 
that developers write plug-ins for their application 
to view the specific document type.
• Time Machine an automatic backup mechanism 
that has been discussed at length previously. 
What’s new is that you can backup through an 
AirPort Extreme (AirDisk) in addition to FireWire 
or USB connected drives.
• 64-bit capabilities were also discussed -- an-
other feature we knew about, but Apple is now 
touting as a major speed booster when working 
with large files. A 4 GB image opens much faster 
in Photoshop under a 64-bit OS, for instance.
• Leopard Mail More stationary, To Dos, and “data 
detectors” that sense phone numbers, addresses, 
etc.
• iChat “Theater” function lets users share photos, 
presentations etc. -- background “blue screen” effect.
• iCal group calendaring based on the open 
CalDAV standard
• Spaces Applications can be tacked to specific 
spaces, work areas that can be toggled by press-
ing a keystroke.
• Web Clip Live web pages as Widgets
• Boot Camp built-in
 Again, nothing really juicy that wasn’t demonstrat-
ed (see our hands-on previews) at last year’s WWDC.
 What is new, but not surprising: Pricing. Leopard 
will cost US$129 and be available (as previously 
reported) in October 2007. The Mac OS X Leopard 
Family Pack is a single-residence, five-user license 
that will be available for a suggested retail price of 
US$199 (US).

Not Much New; Pricing Announced

WWDC07
world wide developer’s conference

apple

6.14.07 - Jim Dalrymple - Macworld

Virtualization 
s p e c i a l i s t 
Parallels on 

Thursday demoed an alpha build of a new product 
called Parallels Server for Mac. The server version 
will allow IT managers to run multiple server op-
erating systems on one Macintosh Xserve.
 “For the first time people will be able to bring 
Xserves into their environment and still utilize all kinds 
of different operating systems, all in one box,” said Ben 
Rudolph, Director of Corporate Communications at 
Parallels. “This is all about maximizing resources and 
every dollar you put into your IT infrastructure.”
 Parallels demoed the product running on an 
Xserve running SuSe Enterprise, Windows 2003, 
Windows XP, Solaris 10 and FreeBSD 5 virtual 
machines. One of the questions that came up 
during the demo was why they didn’t show Mac 
OS X Server running as a virtual machine.
 “Would it be technically possible? Yes,” said 
Rudolph. “Will Apple permit it right now, no. 
Apple requires you to run the operating system 
on physical Apple hardware. Apple has been a 
great partner to us and we don’t want to jeopar-
dize that relationship. We are not going to take 
that good will and immediately turn around and 
spit in their eye.”
 In the demo the Parallels team said that things 
like Directory Services and Groups set up in Mac 
OS X Server would be respected by the virtual ma-
chines running on that Xserve, making it easier for IT 
managers to configure multiple operating systems.
 Parallels is also going to release an SDK allowing 
anyone to build server tools for Parallels Server for 
Mac. The SDK, according to Rudolph, is the same 
version that Parallels used to build its own tools.
 Parallels Server for Mac is still in alpha and will 
be several months before it even reaches beta, 
so a final release is still quite a ways off.

Parallels Server for Mac Demoed 
at WWDC

Sights to See
Looking for the elusive leopard? Check these web 

sites for info, video clips, etc.

Check www.apple.com/macosx/leopard/
and for specific features...

The New Finder: 
www.apple.com/macosx/leopard/features/
finder.html
Quick Look:
www.apple.com/macosx/leopard/features/
quicklook.html
Time Machine:
www.apple.com/macosx/leopard/features/
timemachine.html
Spaces:
www.apple.com/macosx/leopard/features/
spaces.html
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6.15.07 - Jim Dalrymple - Macworld

Steve Jobs typically uses his keynotes to tout 
Apple products and technologies. And this 
week’s Worldwide Developers Conference 

speech was no exception, with the iPhone, Sa-
fari 3, and, especially, Leopard all receiving their 
share of attention from the Apple CEO.
 But Jobs also had praise for two other products 
that not only aren’t made by Apple but seemingly 
compete with a major component of OS X 10.5. 
When profiling Boot Camp, the Apple-built ap-
plication that lets Intel-base Mac owners install 
and run the Windows operating system on their 
computers, Jobs singled out two virtualization 
programs that essentially do the same thing.
 “Boot Camp’s pretty amazing,” said Jobs of 
the cross-platform software that will be in-
cluded with Leopard when that OS X update 
ships in October. However, to run Windows XP 
or Vista via Boot Camp, users have to edit OS X 
and reboot into Windows; in virtualization pro-
grams like Parallels Desktop or VMWare Fusion, 
the virtualized OS runs as a process within OS X. 
In other words, users can run Windows and OS X 
alongside one another.
 For that reason, Jobs told keynote attendees, 
Boot Camp is “a great complement” to Parallels 
and VMWare. “There are three great ways to run 
Windows on a Mac,” the Apple CEO added.

Room for everybody
 Jobs’ comments are significant because they 
indicate that rather than corner the market on 
programs that allow Macs to run Windows, Ap-
ple is perfectly happy to leave the burgeoning 
virtualization market to third-party developers. 
That, in turn, signifies, that Apple sees cross-plat-
form applications as a critical area for the Mac, 
and that the more developers offering solutions, 
the healthier the market will be.
 What’s more, embracing different approaches 
for bringing Windows to Mac hardware lets Win-
dows users know that there’s another way for 
them to get their work done. Switching to a new 
operating system is not as simple as just buying 
a new machine and starting it up. There are lots 
of considerations that have to be made, for busi-
ness and home users alike. Being able to switch 
back and forth between the Mac and Windows 
via programs like Boot Camp, Parallels, and VM-
Ware Fusion, gives Apple’s targeted switchers 
one less reason to not try the Mac.
 “I think it was pretty big shift for Apple,” said 
Ben Rudolph, director of corporate communica-
tions at Parallels. “It really was the first time they 
said if you need to run Windows here you can. 
Windows is important whether you’re a Mac 
person or not, and they have a large user base. It 
shows Apple is not afraid to embrace Windows 
and that’s a good thing for users.”
 The figures certainly seem to suggest that 
there’s a demand for these programs. VMWare 
reports 200,000 downloads of its VMware Fusion 

Analysis: 

Why Jobs 
Praised Virtualization Apps

public beta and Parallels said there are 500,000 
active users for its product. During his WWDC 
keynote, Jobs reported that the Boot Camp beta 
has been downloaded 2.5 million times since its 
2006 debut.

Inside virutalization
 Virtualization is a different technology than 
what Mac users were used to with emulation 
products like Microsoft’s Virtual PC (which the 
software giant killed on the Mac platform last 
year). Emulation programs emulate the processor 
and every step of running an operating system 
on the Macintosh. Virtualization actually uses 
the Intel hardware on the Macintosh, creating a 
virtual machine that takes advantage of every-
thing the hardware has to offer. The resulting in-
crease in speed helps users run PC software just 
as fast on the Mac as on a Windows machine.
 “Some users probably have a faster PC running 
a virtual machine on the Mac than they had with 
their PC hardware,” said Pat Lee, senior product 
Manager for Mac products at VMware. “These 
are very fast Intel-based machines.”
 Being able to run Windows alongside the Mac 
OS provides virtualization programs with another 
advantage, particularly for users who only need 
to run a Windows program once in a while.
 “It’s really cool when people utilize both operating 
systems,” Rudolph said. “They slowly start learning 
what they like in both OSes and use what works 
best for them.”
 It was not out of the realm of possibility that 
Apple would allow some type of native virtual-
ization using its own Boot Camp solution, but 
that didn’t happen. Apple chose to keep Boot 
Camp functionality in the OS X 10.5 version 
much the same as it works today, requiring a 
reboot to run Windows.
 “I was 95 percent sure they would not do 
their own virtualization solution,” Rudolph said. 
“The main reason is that I don’t know how much 
Apple wants to support Windows or other OSes. 
However, If anyone could do it, Apple could.”
 Both Rudolph and Lee agreed that virtualization 
is a fast growing market and that Apple is helping 
their respective products flourish. Ultimately, 
Parallels and VMWare cannot control what 
Apple decides to do with Boot Camp nor Mac 
OS X Leopard and neither company is dwelling 
on it, instead focusing on their products.
 “There are some things I can control, others 
that I can’t,” Rudolph said. “What I can control 
is the quality of our products.” Lee agreed. “Our 
goal is just to release a great products,” he said.

In other macnews...

6.20.07 - Jim Dalrymple - Macworld

Apple on Wednesday released Mac OS 
X 10.4.10, addressing several issues in 
the operating system.

 Among the changes with the update 
is a fix for an issue in which a Bluetooth 
headset may show up as an available de-

Mac OS X 10.4.10 improves 
Bluetooth, USB

vice for sound output in the Sound 
preference pane after it had been 
removed from Bluetooth preferences.
 The update also addresses several USB 
issues including improving reliability when 
using the IR remote control after waking 
from sleep. Reliability when mounting ex-
ternal USB hard drives has been improved 
as well. Users of the Tom Tom GO 910 
should no longer have a problem with the 
device being recognized when connected 
via USB to an Intel-based Mac.
 Mac OS X 10.4.10 adds RAW image decod-
ing support for several cameras including the 
Panasonic DMC-LX1, Panasonic DMC-LX2, 
Leica M8, Leica D-LUX 2, Leica D-LUX 3, Fuji S5 
Pro, Nikon D40x and the Canon EOS 1D Mk III.
 An issue where some DNG images may 
appear tinted or distorted has also been 
corrected and compatibility of Mathemati-
ca 6 with 64-bit Macs has been improved.
 Several other minor issues such as calen-
dar calculations, importing video from a DV 
camera and texture corruption that could 
appear in Motion if the VRAM is full have 
also been fixed.
 The update is available through the 
Software Update preference pane or 
you can download the Intel or PowerPC 
updates from Apple’s Web site.

 06.21.07 - MacDailyNews

Apple’s ‘Feature Complete’ 
Mac OS X 10.5 Leopard 
Developer leaks

Apple’s “feature complete” Mac OS 
X 10.5 Leopard Developer (9A466) 
has leaked on file sharing services. 

Various MacDailyNews readers report that 
the 6.06GB .dmg installs, seems stable, and 
has no problem running various popular 
applications. Last August, at least five 
employees of an Apple retail store were 
fired after downloading copies of Mac 
OS X 10.5 Leopard from the Internet that 
were distributed to developers at Apple’s 
Worldwide Developers Conference (WWDC) 
2006.

behold...

the iTissue



they require less power; they reach full 
brightness instantly (whereas CCFL bulbs take 
several minutes to warm up to full brightness); 
they should maintain their brightness through-
out the life of the notebook, without the gradual 
dimming that afflicts CCFL displays; and unlike 
CCFLs, LEDs don’t contain mercury gas, a known 
neurotoxin that could escape into the environ-
ment when the notebook is disposed of.
 Because 17-inch screens with LED backlight-
ing aren’t yet available, the flagship MacBook 
Pro still has CCFL backlighting. For an extra $100, 
however, buyers can now order the 17-inch 
model with a resolution of 1,920 by 1,200 pixels, 
instead of the standard 1,680 by 1,050 pixels. If 
you’re working with HD video, you’ll appreciate 
the higher resolution—for the first time on an 
Apple notebook, you’ll be able to work with 
1,080p content at full native pixel resolution. But 
small type and screen controls look pretty tiny at 
this high of a resolution; however, the upcoming 
Leopard release of Mac OS X may include auto-
matic adjustments to alleviate that problem.

Other enhancements
 As usual, new models bring faster processors, 
though in this case the differences are slight: the 
$1,999 15-inch model runs at 2.2GHz, compared 
with 2.16GHz in the previous generation; the 
other two models’ processors operate at 2.4GHz, 
up from 2.33GHz. All three models now have a 
frontside bus—the data channel connecting the 
CPU to the rest of the system—that operates at 
800MHz, compared to 667MHz previously, but 
the machines can’t take full advantage of the 
extra speed because RAM manufacturers aren’t 
yet producing 800MHz memory.
 More important is the extra memory capacity of 
the new machines. The popular $1,999 model, which 
previously came with 1GB of RAM, now comes with 
2GB, just like its siblings. While the last-generation 
MacBook Pros could handle up to 3GB, the maximum 
has now increased to 4GB. Apple currently charges a 
steep $750 for 4GB, but third-party suppliers charge 
much less—we found one reputable online vendor 
offering a 4GB kit for just $218.
 The middle model in the lineup now has a 
160GB hard drive, up from 120GB in the previous 
generation, but the $1,999 and $2,799 models 
have the same capacities as before: 120GB and 
160GB, respectively. In all three units the Super-
Drive is up from 6x to 8x. And all three models 
now come with 802.11n wireless networking 
enabled out of the box.
 The Santa Rosa chip set, as well as the switch to 
LED backlighting in the 15-inch models, boosts the 
MacBook Pros’ battery life. In our testing, both the 
15- and 17-inch models delivered an impressive 3 
hours, approximately, of DVD playback. This repre-
sents a gain of 11 percent for the 15-inch models 
and 14 percent for the 17-inch model over the 
previous generations. Surprisingly, we didn’t do as 
well—about 2.5 hours—in our wireless productiv-
ity test (writing in Microsoft Word while listening to 
streaming audio and checking e-mail via AirPort) 
on the 15-inch unit. Without the streaming audio, 
however, the batteries lasted just over 3 hours.
 Otherwise, all three models have the same 
array of features as their Pro predecessors: 
Gigabit Ethernet; Bluetooth 2.0+EDR (Enhanced 
Data Rate); FireWire 800 and 400 ports (but no 
eSATA); an ExpressCard/34 expansion slot (but 
no PCMCIA slot or internal modem option); a 
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president Jerry Rowe, is published for each meeting by smitty’s 
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good or bad, to smittysprintshop@mac.com. 
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DVI-out port with dual-link support for Apple’s 
30-inch Cinema HD Display plus an adapter for 
VGA displays; a scrolling trackpad and superb il-
luminated keyboard; a built-in iSight camera; an 
Apple Remote; and, of course, a MagSafe power 
connector.

Macworld’s buying advice
 If you have a recent MacBook Pro Core 2 Duo, 
there’s probably no compelling reason to trade 
up (unless you can’t live without the higher 
frame rates, the optional extra resolution, or a 
fourth gigabyte of RAM). But if you’re still using 
a PowerBook or a Core Duo-based MacBook Pro, 
you’ll get a dramatic performance boost from 
the latest models. The 17-inch model obviously 
remains the choice for people who require maxi-
mum screen space, no matter its heavier weight, 
bigger size, and higher price. Between the two 
15-inch models, the $1,999 model is now a much 
better bargain—in my book, the differences 
don’t justify a $500 premium.

edited for length

06.20.07 - Macworld Staff - IDG News Service

Fresh off a months-long dispute with Greenpeace 
over its environmental policies, Apple finds 
itself in hot water with another advocacy 

group that rates companies based on their ef-
forts to stop climate change. The computer 
maker finds itself near the bottom of the list of 
56 companies rated by Climate Counts.
 Climate Counts ranks companies on a scale 
of 1 to 100—100 being the best—based on four 
criteria: how well the company has measured its 
climate footprint, reduced its impact on global 
warming, supports positive climate change 
legislation and publicly discloses their climate 
change actions.
 The nonprofit organization gave Apple a 2, 
claiming the company “is not yet taking mean-
ingful action on climate change.” In particular, 
Climate Counts criticized Apple for failing to 
make public information about whether it mea-
sures its impact on global warming and where it 
stands on public policy matters.
 Last month, Apple CEO Steve Jobs published 
an open letter outlining the company’s environ-
mental policies and pledging to remove toxic 
chemicals from its products. The updated Mac-
Book Pros released by Apple earlier this month 
were the first to ship with LED-backlit displays, 
which don’t contain the mercury gas used in 
displays with cold cathode fluorescent lamps.
Apple’s score of 2 puts it alongside online auc-
tion house eBay, food company Sara Lee, and ap-
parel maker VF Corp. Companies scoring lower 
include Clorox, Amazon.com, CBS, and Wendy’s.
Among companies grouped under the “Elec-
tronics” heading, Canon had the top score of 
77. Yahoo’s 36 was the top score in the Internet/
Software group.

 Climate Counts plans to update the list every year 
and encourages consumers to base their buying de-
cisions on companies’ climate change efforts. Shop-
pers can either visit the Climate Counts Web site to 
check up on companies or they can ask for informa-
tion about companies via short message from their 
mobile phones. Consumers can text the message 
“cc” followed by the company name to 30644 and 
receive the company’s score by return text message.
 Climate Counts is funded by Stonyfield Farm, a 
yogurt company, and is a collaboration with Clean Air-
Cool Planet, a nonprofit that promotes ways to slow 
global warming. GreenOrder, a company that advises 
businesses on sustainability and corporate responsibil-
ity issues, verified the scoring results for accuracy.

Nancy Gohring of IDG News Service contributed to 
this report.

Apple gets low marks from 
climate-change group

One of the thing that I found annoying on the 
Mac web browsers compared to the Win-
dows web browsers is the ability to navigate 

through the links with the keyboard. Using the Tab 
key on Internet Explorer (Firefox for Windows and 
Camino for Mac as well), you can go from link to link. 
Per example, let’s say you are on the Google web-
site, if you enter text in the text box and hit “Enter”, it 
will load the “Search” button. At first, it doesn’t look 
like there is an easy way of clicking on the “I am feel-
ing lucky” button without the mouse in Safari. There 
is an easy way of doing this in Safari 3.0 however (I 
didn’t have the opportunity to check it on Safari 2, 
maybe it works). You can use “Option-Tab” and it will 
let you go from the text box to the “Search” button 
and to the “I am feeling lucky” button. You can eas-
ily see on which link you are because it will display 
a blue line around the link or the button. A great tip 
about upcoming Leopard features that you can get 
in Tiger now is coming tomorrow!

Browsing a website without the mouse!

Latest Pro Laptops continued from page 4


