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Tonight...
-7:00 Help desk - Tom Davis 

7:00 Magic Time!  
 New members - Brian Fountain
 Dues ($3) - Ray Kallman
 
7:30 Swap Shop
 Wrap-up - Brian

Jason Chen - www.gizmodo.com/gadgets/ipod

iPod Slows Enemy Bullet, 
Saves Life

Kevin Garrad of the 3rd Infantry Division is 
an iPod user for life—which incidentally 
got extended thanks to Apple’s little music 

player. He was on patrol in Iraq when he met an 
armed insurgent carrying an AK-47. Both opened 
fire, and the bullet heading toward Kevin hit 
his chest right where his iPod was, which was 
enough to slow down the bullet to not pierce 
entirely through the body armor.  
 The fact that he had a 20GB (older and thicker) 
iPod probably helped slow down the bullet more 
than if he had one of the newer (and thinner) 
30GB ones. In that sense, an Archos would 
probably be enough to stop a tank shell. 

Ray reminded me this week that April marks four years 
since the death of our second TarMac president, Jerry 
Rowe. For those who did not know Jerry, He was a true 
showman, Mac addict, who had every Mac gadget that 
was ever made! The following is found on the Generic 
theatre website.

Hope Is A Thing With Feathers Fund

G.F. Rowe, or Jerry to his friends, had been 
an avid player in the local theatre of Hamp-
ton Roads from 1966 right up until his 

death in April 2003.  In truth he appeared in more 
than 200 productions during that time including 
an inspiring performance in Dylan in 1984 that 
Mal Vincent believes “cemented his legend in lo-
cal theater lore.”  A favorite of his, Rowe reprised 
this role three times as he did with his parts as 
Henry II in Lion in Winter and The King of Siam 
in The King and I. According to Rowe’s wife, Kit 
Toma, “if you went to the theater in Tidewater in 
the last forty years you ran into him someplace!” 
because he worked in every theater in the area at 
some point.  Ill content to simply act, Rowe was 
involved in all aspects of the theatre.  He directed 
numerous productions in theatre houses from 
Chicago to Hampton Roads as well as serving on 
the board of the Generic Theatre.   Rowe had a vi-
sion for this unique playhouse--for its production 
value to match the quality of its talent and adven-
turous subject matter.  His aspirations were such 
that productions at the Generic Theatre could 
rival those of any playhouse anywhere.  
  In preparation for his untimely death after a 
courageous battle with liver cancer, Rowe want-
ed to make sure the spirit of the Generic would 
thrive and grow after he was gone.  Rowe began 
a donation fund for the Generic to be used strict-
ly toward the upgrading of the theatre’s technical 
equipment. Rowe knew first hand that theater, 
as with most of the arts, derives most of its 

Remembering
“Magic Time”

fulfillment from the experience—not monetary 
gain. However lighting, sound, and computer 
equipment along with comfortable adjustable 
seats for patrons are necessary and very expen-
sive elements involved in making a theater run 
smoothly.  If even one of these items breaks an 
entire production can be shut down because the 
money to fix it is simply unavailable.
  He thus set up a fund, with a generous initial 
donation, to help keep the Generic Theaters 
unique approach to theatre alive.  If you would 
like to contribute to this worthy, community en-
riching cause please send donations to:
 
The Tidewater Jewish Foundation
5000 Corporate Woods Dr., Suite 200
Virginia Beach, VA 23462-4370
On the memo line please indicate: GF Rowe/Feathers Fund

4.16.07 - Reuters

The iPhone, Apple 
Inc.’s first mobile 
handset, is on 

schedule to hit the 
U.S. market at the 
end of June, a se-
nior executive with 
AT&T Inc. said on 
Wednesday.
 AT&T’s wireless 
unit has an exclusive U.S. 
deal to sell the highly anticipated 
new handset.
 “Our expectations are good. Our testing has 
been good,” said AT&T Chief Operating Officer 
Randall Stephenson. “The iPhone is on target to 
launch in June.”
 The iPhone has become one of the most highly 
awaited product debuts since Apple Chief 
Executive Steve Jobs demonstrated a prototype 
of the device in January.
 There had been speculation by some blogs 
and reports that the iPhone could be delayed 
due to technical issues.
 Stephenson said more than 1 million customers 
have said that they would like to buy one of the 
phones when they’re available for purchase.
 He made the comments while in Boston to 
speak at a Boston College Chief Executives’ Club 
luncheon.
 Stephenson said he was not sure how many 
iPhones will be available at launch.
 “We’re sorting through that right now,” he 
said. “We got a million people waiting to buy it so 
we’re hoping we get a million.”

iPhone on Target for End of 
June Launch, AT&T Says
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The Tarmac Vaporware Gazette, named in honor of past 
president Jerry Rowe, is published for each meeting by smitty’s 
printshop, a non-existant shop specializing in things of little 
or no importance to the world at large. Send your comments, 
good or bad, to smittysprintshop@mac.com. 

TarMac “Control Panel”

Brian Fountain, president
Tom Davis, vice-president
Ray Kallman, treasurer
Lyle Sanders, user group ambassador
Jamie Lewis, master-at-arms

TarMac
     Tidewater Area Macintosh Users Group

       Apple User Group

Tarmac By-laws

If you show up you’re a member
If you speak up you’re an officer
If you stand up you’re the president

website: homepage.mac.com/tidewatermug 
e-mail: tidewatermug@mac.com

other panel members

Jan Cook
Cindy Huffman
Lynn McAlpine

Frank Smith

4.16.07 - Peter Cohen - MacCentral

Microsoft on Monday showed video pros at 
NAB Silverlight, a new Mac and PC-com-
patible Web browser plug-in that provides 

interactive Web capabilities similar to how Adobe 
Flash works with streaming video capabilities su-
perior to QuickTime, according to the company.
 Microsoft will provide a beta of Silverlight later this 
month with plans for its general release to follow. A 
“technology preview” is available for download.
 Silverlight lets content creators incorporate video 
and animation into their Web content. It provides a 
method for displaying vector-based graphics, text, 
animation, media and overlays. Silverlight doesn’t re-
quire any special back-end Web environment to de-
ploy — it integrates with existing infrastructure tools 
such as Apache and PHP, JavaScript and XHTML.
 Formerly code-named WPF/E, Silverlight is tar-
geted at content providers who want to distribute 
video and rich media on the Web and designers and 
developers working with interactive applications. 
The software works on the Mac using either Mozilla 
Firefox or Apple’s own Safari Web browser. On Win-
dows, it also supports Microsoft’s Internet Explorer 7.
 Already Microsoft has signed up some major 
players to distribute Silverlight content, includ-
ing Akamai Technologies, Brightcove, Eyeblaster, 
Major League Baseball and Netflix.
 The company has developed a companion toolset 
called Expression to help develop Silverlight content. 
Expression — Windows-only — has been positioned 
as an alternative to Adobe’s Creative Suite 3 software, 
and is expected to be released in June. Preview re-
leases are available for download now.
 Microsoft has previously positioned Silverlight as able 
to match Adobe Flash in more traditional rich media 
ares, but a recent statement from Forest Key, a director 
of product management at Microsoft’s server and tools 
division whose bona fides include a senior manage-
ment stint at Flash developer Macromedia, suggested 
that Silverlight is superior on the video front.
 Flash has “some video capabilities, and some 
success in that market,” Key said. But Silverlight 
offers “better video quality than Flash,” while the 
Expression tools will be “cheaper, faster and bet-
ter” than Adobe’s offerings, he claimed.
 Silverlight can play video at 720P high-definition 
quality — the same 720-line resolution used by DVDs. 
Depending on bandwidth, videos start playing either 
immediately or after a few seconds of caching. That 
ensures that picture quality doesn’t degrade, Key said.
 Silverlight employs the VC-1 video codec 
originally developed by Microsoft as Windows 
Media Video 9, now available as an open standard. 
VC-1 is technically superior to other codecs such as 
MPEG-4, which is used by QuickTime, especially in 
the area of digital rights management (DRM), ac-
cording to John Bromhead, vice president of mar-
keting at Tarari, a San Diego-based maker of high-
end video hardware that is supporting Silverlight.
 Those content protection features make VC-1-
based systems such as Silverlight and Windows 
Media Video more attractive to movie studios 
and others conscious about protecting their con-
tent and/or making money from it, said Kathleen 
Maher, an analyst at Tiburon, Calif.-based Jon 

Peddie Research. And while Microsoft is aggressively 
going past the PC to get cable set-top boxes to 
run Silverlight, she said, “that’s a race that Apple 
is just starting.”
 System requirements for Silverlight call for a 
G3/500MHz or faster (Intel included) and Firefox 
1.5.08 or later or Safari 2.0.4 or later.

4.15.07 - Jim Dalrymple & Jon Seff - Macworld

Apple unveiled on Sunday Final Cut Studio 2, 
its production suite for film editors. As part 
of the update Apple will release Final Cut 

Pro 6, Soundtrack 2, Compressor 3, Motion 3 and 
a new application called Color.
 The Open Format Timeline will allow users to 
mix formats, mix resolutions and even mix frame-
rates. The application will also include Smooth-
Cam, which will remove unwanted camera mo-
tion. Editable Motion Templates within Final Cut 
Pro will also be included in this version.
 Final Cut Pro 6 introduces Apple’s ProRes 422 format 
for uncompressed HD quality at SD file sizes. ProRes 
422 is a new full raster, 10-bit 4:2:2 post production 
format that produces HD quality at SD file sizes, mak-
ing it ideal for working efficiently across a SAN or on a 
MacBook Pro in the field, according to Apple.
 New to Final Cut Studio is an application called 
Color. According to Apple, Color puts a logical 
task-based color grading and finishing workflow 
in the hands of every Final Cut Pro editor. The pri-
maries in Color include advanced color correction 
tools such as gamma, lift and gain adjustments, 
as well as custom R, G, B and luma curves, and the 
secondaries provide the ability to isolate specific 
areas of an image with soft-edged mattes and 
custom-shaped vignettes.
 Professional scopes provide precise monitor-
ing of chrominance and luminance values via 
waveforms, histograms and new 3D scopes. Color 
includes over 20 looks which can be customized 
to create a unique mood for any given project, 
and offers a roundtrip workflow where projects 
can be sent from Final Cut Pro 6 directly to Color 
for grading, finishing and final rendering with 32-
bit float 4:4:4 image processing.
 Color also has more than 40 effects including, 
Exposure, Film Grain, Alpha Blend and Noise Reduction.
 Motion 3 includes many new features including the 
ability for all real-time tools to be extended to 3D. Mo-
tion also has multi cam and light sources, and vector-
based paint with pen pressure and speed sensitivity.
 Motion 3 will also have Match Moving, a new 
simple workflow that automatically follows the 
path of any animated object (even if it was not 
created in Motion). Match Moving will suggests 
points and create motion paths for video.
 Retiming Behaviors like, Hold Frame, Set 
Speeds, and other creative timing effects like Slip 
and Slide are also part of the application.
 Audio Behaviors allows animations to respond 
to the soundtrack and control animations based 

on volume and frequency. Audio behaviors can 
be assigned to any parameter on any object.
 Soundtrack Pro 2, Apple’s audio editing and 
sound design application, “focuses on marriage 
between picture and sound,” according to Rob 
Schoeben, Apple’s vice president of Applications 
Product Marketing.
The new version features 3-up video HUD for 
placing clips and advanced Take Management for 
dialog replacement. Soundtrack Pro will also have 
Surround Mixing, which allows for 5.1 and stereo 
in a single project.
 Soundtrack Pro has panners with automation, 
surround plug-ins and more than 1000 music 
tracks and sound effects in 5.1 surround.
 A new Conform feature allows users to sync 
changes between video and sound — differ-
ences are highlighted in the graphical view. Us-
ers can audition and then accept or override the 
changes.
 Soundtrack Pro features a new waveform editor 
with a frequency spectrum view to see audio in a 
different way. A new Multitake Editor gives users the 
ability to compare replacement dialog tracks and 
then pick the portions you like and build a good clip.
 Soundtrack Pro 2 comes with more than 2000 
royalty-free sound effects.
 Compressor 3 gives editors a complete set of 
tools for generating video for use on the iPod, 
the web, wireless devices and DVD. According 
to Schoeben, Compressor is the “tool we use to 
encode every bit of video on the iTunes store.”
In addition to simplifying the cluster setup, Apple 
has added MPEG-2 broadcast program streams 
and presets for the iPod and Apple TV.
 Compressor 3 can take advantage of as many 
cores as you have access to — the user just needs 
to pick the number of instances. You can keep 
track of performance using the included core 
gauge.
 According to Apple, Compressor 3 has “the abil-
ity to publish to any device on the planet.” Apple 
will not release an update for DVD Studio Pro.
 Final Cut Studio 2 will cost $1,299 or $499 for an 
upgrade. Upgrading from any version of Final Cut 
Pro to the Studio will cost $699. Final Cut Studio 2 
will be available next month.

NAB: Microsoft shows off 
Rival to Flash, QuickTime

Apple Unveils Final Cut Studio 2


