
3.29.97 - Jim Dalrymple - MacCentral

Apple on Thursday 
introduced a service 
on the iTunes 

Store called Complete 
My Album. The service 
allows users that have 
purchased individual songs on an album to purchase 
the full album at a reduced cost.
 “One of the great things is that you can only 
do this in the digital world,” Eddy Cue, Apple’s 
vice president of iTunes, told Macworld. “It gives 
customers a great new way of getting music.”
 Until now, if you purchased an individual song 
on iTunes and then decided to buy the whole 
album, you would have to pay the full price. Not 
only that, you would have two copies of the one 
song you purchased. With Complete My Album, 
Apple will give you a full $0.99 credit for every 
song you have purchased from the album.
 Complete My Album offers customers up to 
180 days after first purchasing individual songs 
from any qualifying album to purchase the rest 
of that album at a reduced price. However, 
Apple is giving users a grace period — you have 
until June 27, 2007 to complete any album that 
was ever purchased from the iTunes Store.
 When users buy any song on iTunes the 
corresponding album will immediately appear 
on their personalized Complete My Album page 
with the reduced price listed.
 “We thought it was a great idea to give peo-
ple the opportunity to go back and buy albums 
without paying extra,” said Cue. “It’s hard to 
imagine a music fan not loving this feature.”
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The Woz
That
Almost Was
With Us!
3.30.07 - Frank Smith - TarMac member

Well, for 12 hours and 25 minutes on Tuesday, 
March 27th we were going to have a 
special guest speaker at our second 

April meeting, Steve Wosniak, co-founder of 
Apple Computer. With the Woz being in town 
for a speech Wednesday evening to the Virginia 
Beach Forum I contacted his agent to see if he 
would stay over a night and come to our meet-
ing. To my amazement the initial responce was 
affirmative with the group only responsible for 
one night at the hotel and some taxi service to 
get him to the meeting and later to the airport. 
There was a scurry of jubilent e-mails among 
board members discussing what special gifts to 
get, what media to contact and stuff like that...  
all to no avail. According to his assistant later 
that day, he did not realize when he accepted 
that the timing of our meeting and his need 
to get on to his next stop in New Jersey would 
conflict.
 As of this writing (3.31) tickets can be purchased 
online at www.vabeachforum.com/forums.html 
for $40. ($37 more than possibly necessay).

4.05.07 - Barry Levine - newsfactor.com

Although it sounds like a verdant small 
village, Clovertown is the code name of 
Intel’s powerful new 64-bit, quad-core 

Xeon 5300 processors. Apple said Wednesday 
that Mac Pro computers will now offer the first 
general market eight-core computer with two 
Clovertowns, running at 3 GHz.
 The arrival is fortunate for graphic artists, 
animators, and multimedia designers who are 
the core market for these machines, because 
Adobe’s recent release of its massive new Creative 
Suite 3 offers a cornucopia of capabilities and 
a corresponding need for power, power, and 
more power.
 And with power comes a need for storage. 
The eight-core Mac Pro can handle up to four 
Serial ATA drives with a terabyte of storage, 
eight DIMM slots for up to 16 GB of RAM, and up 
to two SuperDrives. The computer can be built 
to order, with many options for graphics cards, 
memory, and other components -- more than 
33 million possible configurations, according to 
the Cupertino, California-based company.

‘Double Cutting Edge’
 This is a “double cutting edge” product 
release, said John Spindler, an analyst at tech-
nology research firm Current Analysis. “The 
only other quad-core machines about to reach 
retail now are upcoming Gateway and Velocity 
Micro ones, both gaming machines,” he said. 
The eight-core Mac Pro is “even one more step 
ahead, because it is dual quad-core.”
 While even single quad-core is just emerging 
in the computer population, dual core has “be-
come mainstream,” he said, “with 68 percent of 
desktop machines” being sold having dual-core 
processors.
 But this power coup by Apple probably won’t 
expand its market share, he said. “People who 
already use Apple machines might want to re-
fresh their computers” and get more powerful 
ones, he noted, pointing out that the Mac plat-
form is not popular for gaming and likely won’t 
be purchased by non-Mac users.
 Michael Gartenberg, an analyst at Jupiter 
Research, agrees that the eight-core Mac Pro 
“cements” the allegiance for the very high end 
of the market that is already using a Mac. “For 
high-end digital production and simulation,” he 
said, “fast is not fast enough.”
 But, while he said that the new Macs aren’t 
mainstream machines, he said the fact that 
these Macs are Intel-based might lead some cur-
rent high-end PC users “to be very tempted.”
 The L2 cache on the new eight-core Mac 
Pro provides 8 MB per processor, or 16 MB 

total, which optimizes processor performance 
by keeping data and instructions nearby. The 
machines also feature 667-MHz DDR2 memory, 
eight memory slots on two risers, and 1.33-GHz, 
64-bit front side buses.
 The Mac Pros also sport double-wide, 16-lane PCI 
Express graphics slots to support current top-of-the 
line cards such as the Nvidia GeForce 7300GT, the 
ATI Radeon X1900 XT, or Nvidia Quadro FX 4500.
 Mac Pros with dual-core Xeon processors, running 
at 2.0 GHz, 2.66 GHz, and 3.0 GHz, continue to be avail-
able. Prices for the eight-core model start at $3,997.

Apple Launches Eight-Core 
Mac Pros

Next Week

Swap Meet
Buy, sell, trade for the 
ultimate Macbargain!

Apple Introduces ‘Complete 
My Album’ on iTunes
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Brian Krebs on Computer Security
04.09.07 - Washingtonpost.com

One of the perennial questions I get from 
readers is whether it is safe to log into per-
sonal e-mail accounts at the local coffee-

house or even via a neighbor’s wireless network.
 My answer remains the same: If you do not 
control the network, it is difficult to be sure 
that no one is eavesdropping on your Web 
surfing or e-mail reading.
 Diehard members of the Web surfing café 
society remain skeptical. A tip of the digital 
beret to you, but I’d like to highlight a free tool 
released this year called “Don’tSteal My Wifi.”
 This program makes it easy for a novice user 
to set up a wireless network for the sole purpose 
of snooping on the Web mail accounts of any-
one who has accessed that user’s network. The 
program’s maker, Altra Software, advertises the 
tool as a way to help wireless network owners 
learn the identity of people who have hacked a 
poorly secured wireless network or are using an 
open wireless network without permission.
 The technology appears to capitalize on 
the way that many free Web mail providers 
implement log-in processes. Services such as 
Hotmail and Yahoo use a technology called 
secure sockets layer when users initially enter 
a user name and password. SSL encrypts the 
credentials sent from the user’s machine to the 
Web mail service so that anyone who is lurk-
ing on the network -- or “sniffing” the traffic 
-- cannot capture and view those credentials in 
plain text. A browser is engaged in an SSL con-
nection if a little padlock icon appears to the 
right edge of the browser’s address bar, and 
the Internet address of the site you’re visiting 
starts with “https://” instead of “http://”.
 But there’s trouble afoot. In some cases, once 
you’ve logged into these accounts, the SSL 
connection to the Web mail server is no longer 
encrypted. Rather, those Web mail providers 
track your connection to the e-mail server by 
placing a “session cookie” on your computer. 
The cookies are small text files containing 
some kind of random, unique identifier. These 
text files let the Web mail provider know that 
you -- as the possessor of this cookie -- re-
cently logged into an account with credentials 
the Web mail server recognizes. These cookies 
typically will become worthless after a pre-de-
termined period of time, usually measured in 
minutes of inactivity or a few hours. Once the 
cookie has expired, the user is required to log 
in again with complete user name and pass-
word information.
 Don’tSteal My Wifi grabs the session cookies 
and uses them to interactively log into the 
wireless interloper’s account. The software is 

designed to download a locally browsable copy 
of all of the uninvited guest’s e-mail messages 
stored in the snooper’s Web mail account.
 I am not promoting any “hacking tools;” the 
techniques employed by this software are wide-
ly available in point-and-click tools. Take a look 
at the very slick BackTrack 2, which makes it fairly 
easy for someone to route all traffic on a wireless 
network through their own machine, inject im-
ages, forge Web site security certificates, or redi-
rect traffic destined for one Web site to another. 
It is also not terribly difficult to use tools like this 
to read wireless users’ e-mails when they log 
into Web mail accounts like Yahoo and Hotmail 
over wireless networks. The bad guys already 
widely use these tools and don’t need my help 
to find them.
 Google seems to be fortified against this 
snooping software. I could not get Don’tSteal My 
Wifi to hijack my messages when I logged into 
my Gmail account. Perhaps Gmail implements its 
session cookies differently. If anyone finds differ-
ently, please comment at the end of this post.
 It is almost certainly illegal to use this software 
to access e-mail messages that belong to someone 
else, even if that someone is filching your wireless 
connection.
 If you are concerned about someone using 
your wireless network without permission, take 
advantage of the security features on your wire-
less router. Anyone operating a wireless router 
should change the default password to some-
thing difficult to guess, specifically a pass phrase 
that is at least eight characters and includes up-
percase and lowercase letters and numerals.
 Your wireless router also will include WEP 
encryption, which is hackable but better than 
nothing. If your wireless router has the stronger 
WPA or WPA2 standards built in, use those. If you 
use WEP and suspect that someone has hacked 
your password, consider upgrading to a newer 
router that supports WPA.
 Instructions for changing the default passwords 
and deploying WEP/WPA encryption are avail-
able in a series of videos produced by a coalition 
of Internet security companies calledGetNet-
Wise. It offers tutorials for some of the most 
widely used wireless routers, including those 
made by Apple, D-Link, Linksys and Netgear. 
 Check out these videos at:
http://spotlight.getnetwise.org/wireless/
wifitips/ 

I’d Like a Double Espresso 
and Your Password, Please

Adam C. Engst  - ace@tidbits.com

Like most other Mac users, when I’m trav-
elling, I often need to connect to a Wi-Fi 
network to access the Internet for email 

and Web browsing. But what if there are mul-
tiple available networks and I don’t know which 
would be best to use? In the past, I would usual-
ly bring up iStumbler (MacStumbler hasn’t been 

Find Strongest Wi-Fi Networks Easily

updated in years), but Take Control author Sha-
ron Zardetto Aker alerted me to a simpler meth-
od that’s built into Mac OS X. If you hold down 
the Option key when dropping the AirPort status 
menu, it lists available networks in order of sig-
nal strength, rather than the usual (and useless) 
alphabetical sort. Simple, yet effective, although 
the signal strength sort should arguably be the 
default, not the hidden option. Alas, the AirPort 
menu doesn’t indicate which networks require a 
password for access. If you run into that problem 
regularly and don’t mind running extra software 
all the time, check out Christoph Sinai’s Coco-
nutWiFi, which provides a constantly updating 
indicator of wireless network accessibility (see 
“CoconutWiFi Reveals Nearby Networks, Status,” 
2006-09-11).

04.10.07 - Matt@Smalldog.com

Small Dog’s home base in 
Waitsfield experienced 
an unexpected power 

outage this morning. I wrote 
this on a MacBook Pro Core 2 Duo 2.33GHZ 15” 
machine, which a half hour ago had a full charge 
but only estimated 1 hour 45 minutes of remain-
ing battery life.
 I know from experience with my 1.67GHZ 
PowerBook G4 that the pro machines lag behind 
the consumer models in battery life, and since I 
am in the position of having to conserve battery 
life I thought I’d share my technique.
- Lower the display brightness all the way 
down. Doing this will generally double the esti-
mated remaining battery life if beforehand you 
were set to full brightness.
- Disable keyboard backlighting.
- Ensure that Energy Saver is set to spin down 
hard disks when possible.
- Put your computer to sleep whenever you’re 
not actively using it, like when you’re on the 
phone, in the bathroom, or walking the dog.
- Eject optical disks. They spin, taking power, 
even when they’re not actively being used.
- Have lots of RAM installed. This helps prevent 
excessive virtual memory use (virtual memory 
is hard drive space that’s turned into “virtual” 
RAM. When the computer needs more RAM 
than is physically installed, it’ll dip into virtual 
memory reserves, and cause increased disk ac-
tivity. For this reason, avoid invoking dashboard 
for its excessive memory use; consider using 
activity monitor to kill the dock process, which 
owns Dashboard. If you’ve invoked Dashboard, 
killing the Dock will free up all the memory 
it used. Consider disabling Spotlight as well 
(see http://aplawrence.com/foo-mac/remove-
spotlight.html) because its indexing is both 
processor- and disk-intensive.
- Use your iPod for music. iTunes keeps the hard 
drive working.
- Type in TextEdit, not Word. Word’s autosave 
feature spins up the hard drive all the time; 
TextEdit does no such thing.

Laptop Battery Conservation Tips
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By Ed@Smalldog.com

Ever wonder how to find and use special text 
characters such as ©, ™, £, ¢, ‰, ƒ on your 
Mac? I use a Matias Tactile Pro keyboard 

that used to have these images printed on the 
keys - but they’ve since worn away. The 
Apple Pro keyboards and Apple laptop 

keyboards don’t have these characters printed 
on them, either. Luckily OS 10.4 has a built-in 
menu to help you access these special charac-
ters.
 There are two ways to access the 
menu. From Mac OS X apps (Mail, TextE-
dit, Stickies, etc.), browse to the menu bar at 
the top of the screen and choose Edit > Special 
Characters.
 Or, add Character Palette to your menu bar, 

so you can access it when you’re working 
in almost any application (like MS Word or 

Adobe InDesign). Do this by clicking on the blue 
Apple in the upper left corner of your screen, 
and launch System Preferences and select “In-
ternational.” Clicking on the “Input Menu” 
tab, turn on the checkbox for Character 
Palette, and you’ll see a little American flag in 
the right side of the menu bar. Click on the flag 
and choose “Show Character Palette” to launch 
the Character Palette.
 How to use it: launch Character Palette, and 
look for the “View” drop-down menu in the 

upper left hand corner. Open the 
menu and choose “All Characters.” 

Now chose “the By Category tab” under the 
drop-down menu. The left column shows a list 
of special character categories, and the right 
column shows the individual characters in each 
category.
 To get one of these characters into your 
text document, just click on the character 
and click the Insert button in the bottom right-
hand corner of the Character Palette menu.
 If you find yourself using the same special 
characters over and over (like ©, ™, etc.), you can 
add these to your Favorites list, and access them 
from the Favorites tab in the Character Palette. 
To see which fonts contain certain characters 
(they don’t all share the same special charac-
ters), expand the Character Palette by clicking 
on the down-facing arrow next to Font Varia-
tion on the bottom-left side of the palette. This 
brings up another panel where you can choose 
different fonts. You can also make this list show 
only fonts that support the character you have 
highlighted.
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03.20.07 -  Commentary by  Leander Kahney -  Cult of Macintosh     

There’s been a distinct sea change in the 
way people think about Apple in the last 
few weeks.

 Recently, people have been saying the strangest 
things about Apple and the Mac. Everything is 
topsy-turvy. Pundits aren’t trotting out the old 
conventional wisdoms any more. They’re saying 
odd stuff, like Macs are good for business; Macs 
can save money; and that Apple’s stock -- at $90 
a share -- is a bargain.
 In fact, there seems to be a widespread re-
evaluation of Apple going on, a cultural shift 
that’s changing the way people think about the 
company. It’s been building for a while but it 
has reached a tipping point in the last couple of 
months. Here’s what people are saying now.
• Macs will save you money
• Macs have always been derided as more ex-
pensive than PCs, but now Wilkes University in 
Pennsylvania is dumping its Windows machines 
for Macs -- to save money! A few years ago, uni-
versities like Dartmouth College, one of the big-
gest Mac-centric colleges, couldn’t dump their 
Macs fast enough.
• Macs are good for business
• Macs in the workplace used to be just for the 
artsy types in the design department. But now 
they’re appropriate for regular desk jockeys of 
every stripe. In Computerworld, consultant Seth 
Weintraub recommends Macs for the enterprise 
because they’re easy to learn, easy to administer 
and not as prone to viruses and other nasties. 
Weintraub says IT managers who bought Macs 
for home use are increasingly looking to deploy 
them at work.
• Less is more
• At one time, loading on more features was 
the mantra. When the iPod came out, critics said 
it didn’t match rival devices, which boasted FM 
radios and bigger hard drives. But users wanted 
fewer features, and better ease of use. “That’s 
why the iPod succeeded where its predecessor 
products bombed,” writes Chris Taylor, Business 
2.0’s senior editor, in a recent piece titled “The 
Trouble With Gee-Whiz Gadgets.”
• Closed is good
• Apple’s traditional closed system -- propri-
etary hardware, software and online services 
-- is now a selling point. A couple of years ago, 
many confidently predicted Apple would fail 
if it didn’t open up the iPod/iTunes system to 
rivals, who would “hybridize” the platform with 
interoperable hardware and software from mul-
tiple companies. “It’s absolutely clear now why 
five years from now, Apple will have 3 (percent) 
to 5 percent of the player market,’’ Rob Glaser, 
CEO of Apple rival RealNetworks, told The New 
York Times in 2003. “The history of the world is 
that hybridization yields better results.”
• But consumers seem to want the opposite 
-- products and services from one company 

Find and Use Special Text 
Characters in OS 10.4 (Tiger)

Apple of Our Eye: 
Macs Save Money

that are guaranteed to work well together. 
Look at Microsoft’s attempt to copy the iPod’s 
top-to-bottom integration with the Zune. And 
customers are embracing that “closed” system. 
“I just switched from a Dell to an Apple laptop 
and love the Mac lifestyle,” student Priya Sang-
hvi told USA Today.
• Apple is the darling of Wall Street
• Wall Street analysts, traditionally skeptical of 
Apple, are suddenly giddily bullish, releasing 
extremely positive forecasts on future perfor-
mance. Piper Jaffray’s Gene Munster says the 
Apple TV will give the company a big lead over 
Microsoft in the digital living room. (Target 
price: $124.) UBS Investment research analyst 
Benjamin Reitzes believes the iPhone is the be-
ginning of a “mega platform” of touch-screen 
devices that will give Apple “open-ended 
growth.” (Target price: $124.)
• Jon Markman, a columnist for Microsoft 
Money, thinks Apple’s shares will double by 
2010. “If you have ever kicked yourself for 
not buying Apple four years ago when you 
bought your first iPod, you should go for it 
now during this market weakness,” he writes. 
And The Street’s Scott Moritz says that thanks 
to the iPhone, “Palm seems doomed.” Accord-
ing to Zacks Investment Research, 14 of the 17 
analysts following Apple rate the stock a “buy” 
or better. (There are three “holds” and no “sell” 
ratings.)
• Macs can run more applications
• I can’t remember the last time I heard any-
one say there’s no software for the Mac, or that 
Macs are too expensive. People still acknowl-
edge that Apple’s products aren’t the cheap-
est, but they seem happy to pay for better-de-
signed, better-made products. As for software, 
the old argument against Macs is moot. New 
Intel Macs can run Windows software as well 
as any PC. I more often hear the opposite -- 
people complaining that software like Apple’s 
iLife suite isn’t available on Windows.
 The change in perception seems to have 
been tipped by the iPhone. A lot of people 
thought Apple got lucky with the iPod: It was a 
one-hit wonder, a fluke not likely to be repeat-
ed. But the iPhone is already starting to look 
like another industry-changing smash hit, and 
it’s shining a different light on the company.
 The clearest example is the Apple TV, which 
is due to be released this week. Late last year, 
there wasn’t much buzz about the Apple TV. 
Most people just shrugged. There didn’t seem 
to be a need for a wireless box to stream con-
tent from your computer to your TV.
 But lately, the buzz has been growing. I’ve 
seen a lot of blog posts and news reports pre-
dicting the Apple TV will fly off store shelves. 
Some analysts are even saying the Apple TV is 
a more important product than the iPhone.
 There’s been a shift here. In a few weeks, 
the Apple TV went from “who cares?” to must-
have. The product didn’t change, but what 
people were saying about it did. I think it’s 
because Apple is very clearly looking like a se-
rial innovator: a company that can successfully 
trot out one big product after another. This has 
been generally true since the iMac in 1998, but 
now the wider public is catching on.
 What’s changed is not Apple, but people’s 
perceptions of the company.

- Don’t keep unused Applications run-
ning in the background.
- If you use Quicksilver ensure that it 

does not re-catalogue, which is hard drive- and 
processor-intensive. Set it to rescan every 24 
hours.
 We’re still in the dark here, but the generator 
is chugging away keeping the web servers and 
VOIP phone system up and running. With these 
techniques I increased estimated battery life 
from 1h45m to 3h20m…that’s a big difference!
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03.26.07 - Yahoo News

NEW ORLEANS, United States (AFP) - Listening at 
least 400 times to different heart sounds 
on an iPod is an effective way to improve 

a doctor’s ability to detect a problem, a study 
published Sunday showed.
 For 90 minutes, 149 medical students listened 
400 times to the five most frequent heart mur-
murs. The singe practice session improved the 
rate of detection by stethoscope to 80 percent 
from 40 percent among generalists.
 The study by Temple University cardiologist 
Michael Barrett, was presented at a meeting of 
the American College of Cardiology, a gathering 
of some 30,000 specialists.
 The ability to detect heart anomalies is essential 
to finding a range of cardiac problems and can 
reduce the number of unnecessary tests like 
echocardiograms and stress tests, Barrett said.
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The Tarmac Vaporware Gazette, named in honor of past 
president Jerry Rowe, is published for each meeting by smitty’s 
printshop, a non-existant shop specializing in things of little 
or no importance to the world at large. Send your comments, 
good or bad, to smittysprintshop@mac.com. 
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03.28.07 - Jason Snell - Mac Word Weblog - MacWorld

The Mac has always lived in a place of opposition 
to Microsoft products, from the days when 
PCs running MS-DOS to today, when most 

of the world’s computers run Microsoft Windows. 
It’s easy to forget fact that Microsoft was one of 
the first major Mac software developers, given 
everything that’s happened since those days.
 Every time I write about Microsoft, in print and 
online, the feedback I receive runs the gamut 
from outraged to accepting. What all Mac users 
have in common is that we’ve decided that the 
Mac is the best computer around; but there are 
as many reasons behind that decision as there 
are Mac users. Sometimes it’s about sheer dislike 
for Microsoft — I’ll get letters from users who re-
fuse to use any Microsoft products on principle. 
On the other extreme are people who never re-
ally minded using Windows, but discovered that 
the Mac was friendlier and easier to use.
 I got plenty of that sort of feedback when 
I wrote my recent “Parallels Universe” column 
about using Parallels Desktop to run Windows XP. 
And here we are again, because the cover of the 
forthcoming issue of Macworld includes an actual 
Microsoft Windows Vista retail box. I think I can feel 
those angry letters being composed even now.
 The reason we write so much about that 
other operating system isn’t that we don’t love 
our Macs. It’s that Apple’s switch to Intel proces-
sors has some profound implications for the 
Mac, ones that threaten to eradicate the Mac 
persecution complex once and for all, trans-
mute feelings toward Microsoft from outright 
hostility into a shoulder-shrug indifference, and 
transform the Mac into a much more popular 
computer than it’s been over the last decade.

Trapped in a tiny box
 Most people would probably say Mac users have 
a superiority complex, not an inferiority complex. 
Yes, most of us are convinced that the Mac is 
better than Windows. But for most longtime 
Mac users, that feeling is combined with a sense 
of vulnerability, of fear that some company’s lack 
of Mac support will keep cool new products out 
of their reach forever.
 I used to get this feeling all the time. A new 
Web site would launch, but only run in the Win-
dows version of Internet Explorer. A new or up-
graded software program would be announced, 
but Mac support would be conspicuously ab-
sent. An innovative piece of hardware would be 
released, but you couldn’t plug it into a Mac and 
have it work properly, if at all.
 That was all frustrating — infuriating, even. 
But the incompatibility issue was part and par-
cel of being a Mac user. You just had to deal with 
it. That’s one of the great things about living in 
a world of Intel-based Macs: that fear has largely 
dried up. Almost every day I play a session of 
Diamond Mind, a baseball simulation that runs 
only on Windows. I’ve watched a few hours 
worth of streaming video that I get for free as 
part of my Netflix account, even though Netflix’s 

Watch Now feature is current incompatible with 
non-Windows systems.
 Is having to switch into Windows an inconvenience? 
You bet it is. Should Web and software develop-
ers support the Mac natively, without just snidely 
telling Mac users to buy a copy of Windows and 
a copy of Parallels? Of course they should. But a 
lot of them never will, and from now on being a 
Mac user never has to mean you can’t visit that 
Web site or run that obscure program if you re-
ally, desperately need to.

Fear of abandonment
 When the Intel Macs were first announced, 
many commentators said that it would bring on 
the death of the Mac, because once Macs could 
run Windows, developers would simply cease de-
velopment of the Mac versions of their software.
 That hasn’t happened yet, and while there may 
be a few instances of it in the future, I don’t see any 
huge Mac exodus coming down the pike that would 
turn the Mac into an empty shell with a handful of 
Apple programs and a copy of Windows inside.
 Take the recent documented case of an un-
earthed Microsoft memo from 1997 that shows 
Microsoft considered threatening the cancel-
lation of Office for Mac as a bargaining chip in 
contract negotiations with Apple. That thread 
has grabbed all the headlines, but if you read 
the original memo by Ben Waldman, then the 
head of Microsoft’s Mac Business Unit, you’ll see 
something else: a portrait of a group of people 
who are committed to listening to Mac users and 
making the best possible Mac product they can.
 The end result of that development was Office 
98, which was an impressive release that managed 
to right a lot of the wrongs of the legendarily bad 
Word 6. Not only was Office 98 vastly more Mac-
like, but it was faster than previous versions and 
even included a collection of Mac-first innovations, 
including drag-and-drop installation. The failure of 
Word 6 taught Microsoft a valuable lesson: Mac 
users wanted to use software that worked like the 
Mac, not software that worked like Windows.
 That lesson still holds true today. The ability to run 
Windows software might give Mac users freedom, 
but if we liked the way Windows worked we’d 
have chosen it. Most Mac developers, including 
Microsoft, understand that. The ones who didn’t 
get that have departed from the Mac market, 
and good riddance.

Where does Microsoft go tomorrow?
 Then there’s the larger issue of Microsoft’s future 
relevance altogether. Already, Macs are the only 
computers in existence that can switch between 
Mac and Windows programs at will. Even if Micro-
soft killed Office for Mac off altogether (and there’s 
no sign of that happening anytime soon), it wouldn’t 
mean now what it would have meant in 1997.
 Back then a lack of Office compatibility meant 
doom. Today, not only could Mac users run Office 
for Windows, but there are a score of Office com-
petitors that provide file compatibility. Apple’s 
TextEdit, a program comes with every Mac, can 
open and save Word-compatible files. Numerous 
Mac programs offer compatibility with Microsoft 
Office. And of greatest concern to Microsoft is 
the rise of Web-based software such as Google 
Docs & Spreadsheets, which provides many of 
Word and Excel’s most common features (includ-
ing opening and saving Word and Excel docu-
ments) online.
 So far, Microsoft’s response to the rise of Web-
based programs has been to reaffirm that it has 

no plans to move Office to the Web. I suspect 
that in a few years those statements will be as 
quaint as the horse and buggy, but Microsoft 
has reinvented itself before and it’s got enough 
money to do so again. Repeatedly.
 In any event, the future of Microsoft and 
its disposition toward the Mac is not among 
my major list of concerns these days. I still use 
Microsoft Office on a regular basis, and when I 
talk to the people at the Microsoft Mac Business 
Unit, I find that they still have a strong commit-
ment to releasing the best Mac software they 
can. The next version of Office will be Intel 
native and compiled using Apple’s Xcode devel-
opment environment, a sign that Microsoft has 
made a serious investment in the future of the 
Mac version of Office.
 And in the meantime? Hey, we all get to run 
all the Mac programs we love and the Windows 
software we must. Who else but Mac users gets 
to do that? Nobody else, that’s who.

Why Mac Users Shouldn’t 
Fear Microsoft
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