
 Asked about what barriers stand in the way of 
the iPhone’s adoption, Oppenheimer predicted 
that the Apple device will redefine the cell phone 
market. “As an innovator, we don’t look at tradi-
tional market methodologies to think about how 
to develop products,” said Oppenheimer, citing the 
iPod’s success. When Apple introduced that prod-
uct in 2001, the Apple CFO said, “we didn’t really 
ask ourselves what was the potential of the MP3 
market by looking at products that were over $399. 
We believed that people really love music and that 
they would appreciate a product like the iPod.”
 Oppenheimer also referred to the iPod when 
quizzed by Huberty on how the iPhone line might 
evolve, particularly when it comes to accessories. 
While declining to comment on specific products, 
Oppenheimer noted what Apple has done with 
both its iPod and Mac product lines; the former 
features more than 3,000 accessories while there 
are more than 23,000 Mac hardware and software 
products from developers.
 In its last quarterly earnings report on Jan. 17, 
Apple posted net income of $1 billion, or $1.14 
per share, on revenue of $7.1 billion for the three 
months ended Dec. 30, 2006.
 Analysts forecast Apple to earn 62 cents per 
share on revenue of $5.16 billion in the current 
quarter, according to a consensus estimate pro-
duced by Thomson Financial.
 In a 40-minute conversation with Huberty, in-
cluding questions from other analysts in the au-
dience, Oppenheimer did not discuss the stock 
options probe at Apple. The U.S. Securities and 
Exchange Commission and the U.S. Attorney’s 
Office in San Francisco are investigating whether 
Apple improperly accounted for and disclosed 
the backdating of options. No charges have 
been filed.

Macworld.com’s Philip Michaels contributed to this report.
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03.06.07 - Robert Mullins - IDG News Service

Talk about the coming iPhone and Apple TV 
device dominated the discussion with the 
chief financial officer of Apple at an invest-

ment conference in San Francisco Tuesday.
 Peter Oppenheimer, appearing at the Morgan 
Stanley Technology Conference, declined to 
give specific unit sales forecasts for the new 
products but anticipated they will be strong. 
Oppenheimer’s session can be heard via webcast 
at Apple’s Web site.
 “Apple TV will change the way people gather 
and purchase their 
digital content,” said 
Oppenheimer of the 
$299 Apple TV, due 
out later this month 
after missing its 
scheduled February 
release date. It is a set-
top box that delivers 
digital content stored 

on a computer, including video purchased from 
Apple’s iTunes Store, to a TV.
 However, the usefulness of the Apple TV may 
be tied to the amount of video content avail-
able on iTunes. Today, Oppenheimer said, 400 
movies and 350 TV programs are available for 
downloads. Those numbers are up significantly 
from when Apple added movie and TV-show 
downloads to iTunes—Apple started out with 
75 movies in September 2006 and five TV pro-
grams when it added that service in October 
2005. Apple continues to add content to iTunes, 
Oppenheimer noted—the company recently 
reached agreements with film distributors Para-
mount Pictures and Lionsgate Entertainment to 

sell downloads of their movies on iTunes.
 
 The much-anticipated Apple iPhone is scheduled 
to hit the market in June. The iPhone, which Apple 
CEO Steve Jobs intro-
duced at Macworld 
in January, features 
an innovative touch-
screen interface on a 
combination phone, 
iPod, and e-mail and 
Internet access device. 
It will sell for $499 or 
$599 depending on 
storage capacity, and 
will require a two-year 
contract with Cingular 
Wireless, the mobile 
division of AT&T.
 Oppenheimer declined 
to comment specifically 
on a March 1 report 
from Morgan Stanley 
analyst Kathryn Huberty, who interviewed him 
at the conference, in which she raised her fore-
cast for 2007 iPhone sales to 8 million from an 
earlier forecast of 6 million, based on a survey 
of 2,500 U.S. customers. (Apple has set a goal 
of selling 10 million phones, or 1 percent of 
the number of mobile phones sold around the 
world last year, by 2008.)
 “Half the demand is coming from the traditional 
high-end handset market and half from Apple’s 
customer base,” Huberty said.
 While not commenting on the forecast, 
Oppenheimer said the iPhone will be a “break-
through product.”
 “Though Apple is new to the mobile phone 
market, we believe the addressable market will 
grow quickly,” he said.

CFO: Apple TV, iPhone are 
Game Changers
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Have you ever downloaded a file that 
uses an installer, and 
wondered just what 

that installer might install? I 
download a lot of software 
to test, and I’m quite cautious 
when I come across that rare 
download that wants to run an installer—ex-
actly what is it going to put on my machine, 
and where is it going to be saved? Sometimes 
it’s nice to know these things before you in-
stall, in case what you see is scary enough to 
get you to change your mind.
 As an example, consider Snapz Pro X, my 
all-time-favorite image and movie capture 
utility. To do its magic, Snapz Pro relies on an 
audio system extension that lets it capture 
Mac audio with a movie capture. To see exactly 
what extensions it will install, you can use a bit 
of Terminal trickery (it is Geeky Friday, after all) 
to peek inside the installer—before you run it. 
Note that the following steps should work for 
any program that uses an installer; Snapz Pro 
was chosen as an example simply because I had 
the installer package on my hard drive already.
 Once you’ve downloaded the program 
that uses an installer, expand the archive and 
mount the disk image. You should then see 
some sort of .pkg file on the disk image—in the 
case of Snapz Pro, the file is named Snapz Pro X 
2.0.3 Installer.pkg. Control-click on this file and 
choose Show Package Contents from the pop-
up menu. The Finder will open a new window 
showing, amongst other things perhaps, a 
Contents folder; just leave it as is for a second.
 You now want to open the Contents folder 
in Terminal. Terminal pros, I’ll let you do your 
own typing. For everyone else, open Terminal 
(in /Applications -> Utilities) and type cd, then 
press the Space Bar. Now drag and drop the 
Contents folder from the Finder onto the Ter-
minal window. You should see something like 
this when you release the mouse button:

 cd /Volumes/Snapz\ Pro\ X\ 2.0.3/Snapz\  
 Pro\ X\ 2.0.3\ Installer.pkg/Contents/ 

 Now just press Return, and you’ll cd into the 
Contents folder. Once there, you can see the 
files by typing ls and pressing Return:

 $ ls Archive.bom Archive.pax.gz Info.plist       
 PkgInfo Resources

 There are two ways to peek inside the in-
staller’s files. The first is quite simple; just type 
this command:

 lsbom Archive.bom | more

 This will show every file that will be installed, 
along with some trailing numerical data. I 
find, though, that the trailing numbers make 
this output much harder to read. As such, I 
prefer this alternative method, which looks 
inside the actual archive that holds the files 
to be installed. Those files are held in the 
Archive.pax.gz file. To take a peek inside, use 
this command:

 gzip -cd archive.pax.gz | pax | more

 When I run this command on Snaz Pro’s ar-
chive, here’s what I see:

This list continues for screen after screen, one 
line for each file or folder that will be created by 
the installer. The first section is all related to the 
application bundle, but down near the bottom, 
you can see where the Snapz Pro extension will 
be installed:

If you’d rather dump the installer’s files into a 
text file, so you can use a text editor to view the 
output, use this command:

 gzip -cd archive.pax.gz | pax > ~/Desktop/ 
 installfiles.txt

That will create a file named installfiles.txt on 
your desktop, which you can then open in 
TextEdit, BBEdit, etc.

How it works

 So now you know how to use the command; 
here’s how it works, in case you’d like to under-
stand a bit more about what’s going on. The first 
part of the command, gzip -cd archive.pax.gz, 
runs the gzip program, which can be used to 
compress or expand files and folders. The -cd 
options tell gzip to send the output to stdout, 
leaving the original files untouched (that’s the c 
option). The d flag tells gzip that we want to de-
compress the named file. So the first command 
expands the file, but does so only to the screen, 
leaving the archive itself untouched.
 The next portion of the command, | pax, 
sends the output of gzip (via the first pipe sym-
bol (|)) to pax. And what is pax? This program 
reads and writes file archives. When run with no 
options, it accepts an archive file from standard 
input, which is (you guessed it) the screen, and 
writes a table of contents of that archive back to 
the screen.
 The final portion of the command, | more, 
merely enables paging so that you’ll see a 
screenful of the list at a time.

Other compression methods

 You can peek into other forms of compressed 
folders as well. Here are variants for .tgz, .tar.gz, 
and .tar archives:
$ tar tvzf file.tgz
$ tar tvzf file.tar.gz
$ tar tvf file.tar

I now use this command as a matter of habit 
whenever I’m installing a program that uses an 
installer; I like the idea that I know what’s going 
where before anything’s been done.

read the original article at: www.macworld.com/
weblogs/macosxhints/2007/03/peekinstall/
index.php?pf=1

Peek Inside Installers

03.06.07 - Gregg Keizer - Computerworld

Apple will likely profit nicely 
from the launch later this 
spring of Adobe System’s first 

design suite built from the ground 
up for Intel-based Macs, a financial analyst said 
Tuesday.
 Adobe confirmed that it will introduce its CS3 
bundle—which includes PhotoShop, InDesign, 
Illustrator and other tools—on March 27. The 
company called it “the largest software release 
in Adobe’s 25-year history.”
 The current CS2 version of the suite relies on 
Apple’s Rosetta emulation technology to run on 
Intel-based machines. CS3, however, will run on 
Intel Macs in native mode, offering a corresponding 
boost in performance.
 CS3 also has a major halo effect for Apple, said 
Gene Munster, a senior research analyst at Piper 
Jaffray. “Since CS3 will be optimized for Intel Macs 
for the first time, many pro users have been wait-
ing for this launch to upgrade from their Power-
PC-based systems,” he wrote in a note to clients.
 Munster said that a 2006 survey of Mac users 
in the creative fields put the estimated market for 
Adobe’s top-of-the-line tools at 3 million users. 
Assuming a 15 percent upgrade rate by those 
users to a new Intel-based Mac Pro or MacBook 
Pro machine, Apple will likely sell an additional 
450,000 systems based on CS3 alone.
 “These additional units would also boost 
margins, as the high-end Mac Pro and MacBook 
Pro models carry higher margins than the rest of 
Apple’s computer line,” Munster said. The Mac Pro 
starts at $2,499, while the MacBook Pro notebook 
sells for $1,999 and up. At the bottom end of the 
scale, 450,000 more MacBook Pros sold would 
translate into a $900 million in revenue for Apple.
 Although Adobe said Monday only that it would 
ship CS3 “later in spring 2007,” Munster pegged the 
actual release around April 21, three weeks after 
the March 27 launch. Three weeks is Adobe’s typi-
cal launch-to-ship time frame, he said.
 In an e-mail, Munster also pooh-poohed the 
talk by other analysts that Apple will debut the 
next Macintosh operating system—Mac OS X 10.5 
“Leopard”—this month. “We think Leopard will be 
[in the] May time frame,” Munster said. “I don’t 
know where this March talk is coming from.”
 Leopard was touted last August by Apple CEO 
Steve Jobs at the company’s worldwide develop-
ers conference, but the operating system was a 
no-show during Jobs’ presentation at the more 
recent MacWorld in January. At that event, all 
attention was focused on the upcoming iPhone, 
which is slated for a June release.

Apple could get $900 million 
boost from CS3 launch



03.07.07 - Patrick Thibodeau -Computerworld 

Microsoft Chairman Bill 
Gates said Wednesday 
that he feels “deep 

anxiety” over the ability of the 
U.S. to compete globally and 
added that the country is risk-
ing its technology leadership because of failures 
in its education system and immigration policies 
and inadequate research spending.
 “America simply cannot continue along 
this course,” said Gates in written testimony 
delivered to the Senate Committee on Health, 
Education, Labor and Pensions, which is holding 
a hearing on “Strengthening American Competi-
tiveness for the 21st Century.” Gates said the U.S. 
is facing serious problems in delivering a work 
force that can rise to the global challenge.
 “When I reflect on the state of American com-
petitiveness today, my immediate feeling is not 
only one of pride, but also of deep anxiety,” Gates 
said in his prepared remarks. “Too often, we as a 
society are sacrificing the long-term good of our 
country in the interests of short-term gain.”
 Gates said in too many areas, the U.S. is “content 
to live off the investments that previous genera-
tions made for us — in education, in health care, 
in basic scientific research — but [is] unwilling to 
invest equal energy and resources into building 
on this legacy to ensure that America’s future is as 
bright and prosperous as its present.”
 Many of the issues that Gates outlined are 
topics he has raised before in various speeches 
and op-ed pieces. But this hearing was unusual. 
Gates was listed as the only witness before a 
committee chaired by Sen. Edward Kennedy 
(D-Mass.). Kennedy is working with Sen. John 
McCain (R-Ariz.) on a major immigration reform 
bill, an important focus of Gates.
 Gates told the committee the U.S. should ensure that 
its students and workers have the skills to compete.
 “A top priority must be to reverse our dismal 
high school graduation rates — with a target of 
doubling the number of young people who gradu-
ate from high school ready for college, career and 
life — and to place a major emphasis on encourag-
ing careers in math and science,” Gates said.
 Gates said immigration reform is needed as 
well. He cited the H-1B visa and green card pro-
grams as areas in need of change.
 The U.S. will begin accepting applications for 
H-1B visas April 1 for the new fiscal year, and 
Gates said he expects the supply of visas will 
also run within a month. The U.S. set a cap of 
65,000 visas but has an additional 20,000 visas 
available to foreign nationals who graduate with 
advance degrees from U.S. universities. There 
are other exemptions in the program as well.
Regarding the H-1B program, Gates predicts that 
“for the first time in the history of the program, 
the supply will run out before the year’s graduat-
ing students get their degrees. This means that 
U.S. employers will not be able to get H-1B visas 
for an entire crop of U.S. graduates. We are es-
sentially asking top talent to leave the U.S.”
 Gates also said the U.S. has to increase spending 
on basic research significantly.

 Regarding education, Gates said that over the 
next several years, six out of every 10 new jobs will 
be in professional and service-related occupations.
 “Given the state of our educational system, it 
is not surprising that U.S. companies are report-
ing serious shortages of skilled workers,” said 
Gates. “According to a 2005 U.S. Department 
of Education study, only 13 percent of Ameri-
can adults are proficient in the knowledge and 
skills needed to search, comprehend and use 
information, or to perform computational tasks. 
This yawning gap between America’s economic 
needs and the skills of its workforce indicates 
that as a nation, we are not doing nearly enough 
to equip and continuously improve the capabilities 
of American workers.”

Gates: U S Risks Losing
Technology Leadership Role

03.07.07 - Gregg Keizer - Computerworld

Apple’s CFO said Tuesday 
that Windows Vista is no 
threat to Mac OS X 10.5 

“Leopard” and argued that the 
steep hardware requirements 
of Microsoft’s new operating system will give 
Leopard an opportunity to step in and grab 
more market share.
 Speaking at the Morgan Stanley Technology Con-
ference in San Francisco, Peter Oppenheimer added 
that if history is any indicator, Apple would see a 
bump in revenue the quarter that Leopard — Apple’s 
name for Mac OS X 10.5 — is released. When asked to 
give a more specific ship date for Leopard, however, 
Oppenheimer declined, repeating only what Apple 
has said for months: “This spring.”
 As for how Leopard will stack up against Vista, 
Oppenheimer wasn’t shy: “We believe we have 
the superior OS on the market today, and [this] 
release will only extend that. With the features 
and functionally and stability and security of 
Mac OS X, I don’t really see Vista as a threat.”
 Perhaps keying off one of the television ads 
currently in rotation, Oppenheimer took a shot 
at Vista’s hardware demands. “Since the hard-
ware requirements for Vista require much of the 
installed base to buy a new PC, it gives [the] Mac 
an opportunity to be considered,” he said.
 Leopard, which Apple CEO Steve Jobs dem-
onstrated at Apple’s developers conference last 
August, has had a low profile so far in 2007; the 
OS was a no-show during Jobs’ presentation at 
January’s MacWorld conference. Instead, Jobs 
put the spotlight on the new iPhone, which is 
scheduled to ship in June.
 In fact, Oppenheimer used the same Morgan 
Stanley event to tout the iPhone and the upcoming 
Apple TV device.
 Leopard’s new features include Time Ma-
chine, a data backup and file versioning appli-
cation; the virtual desktop dubbed Spaces; an 
updated Spotlight desktop search engine; and 
the integrated Boot Camp, a dual-boot utility 
that lets users run Windows on a Mac.
 Oppenheimer said Apple would likely show 
a revenue bump in the quarter of Leopard’s 
release. “Usually your first quarter is your best 
one,” he said. “The last release [Mac OS X 10.4 
“Tiger,” released in April 2005], in its first quarter 

we had $100 million of OS sales in that quar-
ter.”
 Gene Munster, a senior analyst who covers 
Apple for Piper Jaffrey, has put the revenue 
impact at a more optimistic $130 million in the 
quarter ending June 30.
 Apple’s sales during 2006 posted gains sig-
nificantly larger than the industry average, and 
by the end of the year the company held 4.7 
percent to 5.1 percent of the U.S. market, ac-
cording to IDC and Gartner, respectively.

Apple Exec Disses Vista as No 
Threat to Leopard

Mac news from outside the reality 
distortion field via Business 2.0 - 
03.08.07 - Philip Elmer-DeWitt 

Apple Young, Microsoft Old

It’s always reassuring when hard data 
support soft impressions. Here we have 
hitwise data reinforcing the notion that 

Apple’s (AAPL) core audience (no pun 
intended) is younger and Microsoft’s (MSFT), 
like the readers of deadwood publications, is 
headed for the grave. The chart is courtesy 
of iMedia Connection, which links the data to 
each company’s marketing strategies and the 
casting of their TV ads.

blogs.business2.com/apple/2007/03/apple_young_mic.html

Our member survey was completed last 
night at midnight. We have chosen to 
stay here at the Open Door Chapel for 

our meetings.

The final results were:
 Open Door - 24 votes (58.5%)
 Hampton University - 10 votes (24.4%)
 Royster - 7 votes (17.1%)

There were no hanging chads or electronic 
irregularities in the voting process as certified 
by board member Lyle Sanders, an associate of 
the law firm of Duey, Cheatum and Howe.

Survey Results
are in... 
We’re Staying Put

iPhone vs. Vista: 
Where is the WOW?



still lags behind the older operating system.
 In every benchmark, Windows scored sig-
nificantly poorer than Mac OS X, which is far more 
“fluid” than Microsoft’s OSes, according to Pfeiffer.
 “But this isn’t a Windows versus Mac thing,” 

Pfeiffer said. “We wanted 
to see if Vista improved 
on some of the weak 
spots of previous releas-
es. Usually, developers 
iron out user interface is-
sues over time to increase 
[user] productivity.”
 Not this time, 
he said. “Vista is a step 
back.”
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president Jerry Rowe, is published for each meeting by smitty’s 
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2.27.07 -Gregg Keizer - Computerworld

Vista’s user interface suffers from more “fric-
tion” than its predecessor XP, a French analyst 
said Monday, and is actually a step back for 

Microsoft Corp. in its pursuit of Apple Inc.’s Mac
 In a reprise of research published last year, 
French analyst Andreas Pfeiffer oversaw testing 
of what he calls “User Interface Friction,” the flu-
idity and/or reactivity of an operating system to 
commands. He likens UIF to the reaction-- fast or 
not-- when stepping on a car’s accelerator.
 “We realized that there are many things you 
don’t easily capture when you do normal bench-
marking, such as elements in the user interface 
that slow down the user,” Pfeiffer explained.
 Among the tests run last year-- when Pfeiffer 
matched up Windows XP against Mac OS X-- and 
this year, when he added Vista, were bench-
marks that quantified menu latency, common 
desktop chores, and precise mouse positioning.
 “Menu latency is the time it takes an operat-
ing system to display a menu,” said Pfeiffer. “In 
Windows, it’s not immediate. That’s not a speed 
or performance issue, but a design choice.”
 The new UIF data put Windows Vista, and its 
Aero graphical interface, behind Windows XP, 
which had showed improvement over earlier Mi-
crosoft operating systems. Menu latency, Pfeiffer 
said, remains a major problem in Vista, which 
scored 20 percent slower than XP. “Windows XP 
was a major step forward from Windows 98, but 
Vista is back to where 98 was,” Pfeiffer said.
 Microsoft declined to comment on Pfeiffer’s 
Vista user interface research.
 In the common desktop task benchmark, 
which gauged how long it took users to open a 
folder, delete files, and so on, Vista running Aero 
was 14 percent slower than XP. The final bench-
mark of mouse precision, a test crucial to design 
professionals and photographers, but also of in-
terest to general users who get frustrated trying 
to nail submenu commands at the first click, also 
put Vista on the bottom. Pfeiffer’s Vista “mouse 
precision coefficient” was 30 percent higher 
than XP’s. A higher coefficient means users 
found it harder to precisely place the mouse.
 “These things are very measureable,” Pfeiffer 
said. “In Vista, a folder fades in, as if it appears 
out of nothing. It looks great, but after 10 times 
you realize you’re losing time waiting for that.”
 Switching to the Basic or Classic interfaces, 
used primarily by low-
powered systems and 
corporations that want 
interface consistency, 
respectively, improves 
Vista scores, but at a 
sacrifice of one of the 
OS’s most compelling 
features. Dropping down 
to Classic gives Vista a 
menu latency score 
similar to XP’s, but on 
desktop operations, it 

Vista User Interface Is a ‘Step 
Back’ for Microsoft

03.05.07 - Jim Dalrymple - MacWorld

Apple on Monday released updates for its 
digital jukebox software iTunes, as well as 
an update for QuickTime.

 iTunes 7.1 appears to add additional support 
for the upcoming release of 
Apple TV, which is due out later 
this month. The update also sup-
ports a new full screen Cover Flow 
and improved sorting options to 
let you decide how iTunes should 
sort your favorite artists, albums, and songs.
 QuickTime 7.1.5 delivers numerous bug fixes 
and addresses critical security issues, according 
to notes provided with the update.

 iTunes 7.1 and QuickTime 
7.1.5 are available via the software 
update mechanism in Mac OS X or 
from Apple’s Web site.

Apple updates iTunes and 
QuickTime

03.05.07 -Glenn Fleishman -Tidbits

We often wonder how many of us there 
are. While Apple occasionally shares the 
number of active Mac OS X users, it has 

been a while since the last update. Eight months 
ago in August 2006 at Apple’s Worldwide Devel-
opers Conference, Steve Jobs said there were 19 
million active Mac OS X users. Keith Bachman, 
an analyst at Bank of America Securities, now 
quotes a higher number in an AppleInsider ar-
ticle: 22 million users of all versions of Mac OS X. 
Bank of America Securities estimates an increase 
of 6 million Mac users since the release of Mac 
OS X 10.4 Tiger in June 2005. It’s also highly likely 
that there are uncounted millions of users still 
using Mac OS 9 and earlier.

22 Million Mac OS X Users

03.05.07 - by Joe Kissell - TidBits

Parallels has now released the official update 
to the Parallels Desktop virtualization soft-
ware that began public beta testing at the 

beginning of December 2006. 
 Parallels hasn’t added any major new features 
since we last reported on the beta version (see “Par-
allels Desktop Ups the Ante,” 2006-12-04), but the 
company has enhanced and debugged the features 
that were added then. One of the new features I’d 
mentioned as being problematic in December was 
support for running a copy of Windows installed 
on a Boot Camp partition directly within Parallels; 
switching back and forth between the two modes 
of running Windows previously prompted repeated 
requests to reactivate Windows. Now the reactiva-
tion request should occur, at most, once.
 Among the numerous other new features is Co-
herence, a mode in which windows from Windows 
applications can intermingle with those from Mac 
applications, and even get individual icons in the 
Dock; Transporter, a tool for migrating an existing 
installation of Windows on a PC to Parallels; USB 2.0 
support; an easy-to-use Installation Assistant; and 
the capability to copy files and folders between 
Windows and Mac OS X via drag-and-drop. Graph-
ics performance is improved, but Parallels does 
not yet offer 3D graphics support, meaning that 
for now, users must still reboot using Boot Camp to 
play graphics-intensive games, or use the beta ver-
sion of Fusion, VMware’s competing virtualization 
environment, which has preliminary 3D support.
 The new version of Parallels Desktop is a free update 
for registered users, who can obtain it either using the 
application’s Help > Check for Updates command or 
by downloading it manually. The installer weighs in at 
58 MB and can function as a 15-day free trial for those 
who have not yet purchased the program. Parallels 
Desktop sells for $80, but readers of “Take Control of 
Running Windows on a Mac” receive a coupon for $10 
off. The current version of that book already covers 
the new features in Parallels, since it was released 
after beta testing began.

Parallels Desktop 2.0 Ships


