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- 7:00 Help desk - Tom Davis
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 New members - Lyle Sanders  
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 Buy Sell Trade - Lyle   

@ 7:15 Northern Visitation, 
 food and frivolity!! Brian 
 Fountain

Wrap-up - Lyle

The consumer electronics store will run store-closing 
sales during the holidays to get rid of inventory.

12.07.07 - CNNMoney.com

Consumer electronics retailer CompUSA 
said Friday it will close its stores after the 
holidays following sale of the company to 

an affiliate of Gordon Brothers Group, a restruc-
turing firm.
 CompUSA operates 103 stores, which plan to 
run store-closing sales during the holidays.
 Privately held CompUSA, controlled by Mexican 
financier Carlos Slim Helu’s Grupo Carso SA, said 
discussions were under way to sell certain stores 
in key markets. Stores that can’t be sold will be 
closed.
 Gordon Brothers will also try to sell the 
company’s technical services business, CompUSA 
TechPro, and online business, CompUSA.com.
Terms of the transaction were not disclosed.
 Dallas-based CompUSA has struggled for 
nearly a decade with falling prices on personal 
computers, its most important product, and 
competition from big-box retailers such as Best 
Buy (Charts, Fortune 500).
 Helu took the company private in 2000. The 
chain went through several CEOs and tried dif-
ferent turnaround strategies, such as a move this 
year to focus on core customers such as gadget 
users and small-business owners.
 CompUSA closed more than half its stores this 
spring and got a cash infusion of $440 million to 
restructure.
 During the wind-down, Weinstein and Stephen 
Gray, managing partner at CRG Partners, will run the 
company. The chain’s current chief executive, Ro-
man Ross, will serve in an advisory role, CompUSA 
said.
 DJM Realty, a Gordon Brothers Group affiliate, 
will review leases of CompUSA’s store locations.

CompUSA to Close all of its 
103 Stores

Don’t Forget!!
Only 1 meeting in December. 
Next meeting on January 10th.

11.27.07 - Brent Schlender - Fortune

The charismatic Apple founder 
pioneered several industries, made 
an unrivaled comeback, and 
established a powerhouse brand, 
placing him at the top of Fortune’s 2007 Power 25 list.

Management guru Jim Collins once called 
Steve Jobs the “Beethoven of business.” 
He was marveling at the Apple founder’s 

ability, time and again, to conjure digital objects of 
desire from esoteric blends of chips, disks, plastic, 
and software, and then promote them with his own 
alluring brand of performance art. But Jobs might 
also be called its Machiavelli, a man who can bend 
suppliers, partners, and even industries to his will.
 His resurgent brainchild, Apple Inc.  is 121st on 
the Fortune 500, well behind such competitors as 
Dell (No. 34) and Hewlett-Packard (No. 14). None-
theless, Apple’s fecundity - born of continual and 
artful innovation in every aspect of its business 
- has foisted profound changes not only upon 
infotech but upon many adjacent industries.
 Think about it. During the first two decades of 
his remarkable 30-year career, Jobs twice altered 
the direction of the computer industry. In 1977 
the Apple II kicked off the PC era, and the graphi-
cal user interface launched by Macintosh in 1984 
has been aped by every other computer since.
 Along the way Jobs conceived of “desktop 
publishing,” gave the world the laser printer, 
and pioneered personal computer networks. As 
a side gig he bankrolled Pixar, which fostered the 
technology and a brand-new business model for 
creating computer-animated feature films.
 Since returning to an ailing Apple in 1997, 
Jobs has exercised his increasing power with the 
facility of a jujitsu master. Consider: He elbowed 
aside the likes of Sony to change the dynamics of 
consumer electronics with the iPod.
 He persuaded the music industry, the television 
networks, and Hollywood to let him show them 
how to distribute their wares in the Digital Age 
with the iTunes Music Store. He employed the 
arch austerity of his hugely successful Apple 
Stores to give the big-box boys a lesson in high-
margin, high-touch retailing. 
 And this year, at the height of his creative and 
promotional powers, Jobs orchestrated Apple’s 
over-the-top entry into the cellular telephone busi-
ness with the iPhone, a lozenge of glass and alumi-
num encasing a do-everything digital device.
 That’s five industries that Jobs has upended 
- computers, Hollywood, music, retailing, and 
wireless phones. He’s also had a notable effect on 
how the creative aspects of all industries operate 
because of the software tools Apple makes for 
filmmaking, sound recording, and photo editing.
And he continues to be a tastemaker in TV and 
print advertising. Moreover, after the sale of Pixar 

earlier this year, he is now Disney’s biggest share-
holder. At this moment, no one has more influ-
ence over a broader swath of business than Jobs.
“We don’t think in terms of power,” says Jobs. 
“We think about creating new innovative prod-
ucts that will surprise and delight our customers. 
Happy and loyal customers are what give Apple 
its ‘power.’ At the heart of it, though, we simply 
try to make great products that we want for our-
selves, and hope that customers will love them as 
much as we do. And I think after all these years 
we’ve gotten pretty decent at it.”
 Jobs has some other telltale trappings of pow-
er too - namely, budding resentment among his 
rivals and dissension in the ranks of partners and 
business allies who don’t like the way he dictates 
his own terms, and theirs too.
 NBC recently announced it would withdraw its 
television programming from the iTunes Music 
Store and start its own video-download service, 
and some of the music companies would like 
more flexibility in how their songs and albums 
are priced. Also the stubble-faced Jobs has drawn 
the scrutiny of the SEC for his role in backdating 
options at Apple and Pixar.
 What makes Jobs tick? Even his close friends, 
most of whom won’t talk about him for the record, 
confess they don’t know. But no other high-tech 
impresario could walk into the annual sales meet-
ing of one of his fiercest rivals and get a standing 
ovation. That’s what happened back in 2002, when 
Andy Grove invited Jobs to talk about innovating.
 It would be two more years before Apple agreed 
to start using Intel chips in its computers. But the 
Intel salespeople couldn’t help themselves.
 Star power: He has that too.

By the way... Wild Bill Gates is #7 on the list.

THE POWER OF STEVE JOBS



leap: Mac OS X could one day run 
Windows apps sans-Windows. 
Indeed, projects like the open 
source Wine have fa-
cilitated some of this 
functionality, albeit in a 
limited fashion, for some 
time now. But a new 
discussion on a Wine 
mailing list could refresh 
hope for those looking 
to get their Frankenstein 
on with Mac OS X and 
Windows computing.
 The discussion begins 
with a mailing list message called Interesting 
Behavior of OS X, in which Steven Edwards de-
scribes the discovery that Leopard apparently 
contains an undocumented loader for Portable 
Executables, a type of file used in 32-bit and 
64-bit versions of Windows. More poking around 
revealed that Leopard’s own loader tries to find 
Windows DLL files when attempting to load a 
Windows binary.
 Yes, that last bit is the juicy one. According to 
the fledgling investigation in this as-yet short 
message thread, folks are suspecting that Leop-
ard contains at least the building blocks for Apple 
to one day add a compatibility layer to Mac OS 
X for running Windows apps right alongside Mac 
OS X apps. “Just add Windows” and Boot Camp 
itself could fall off the list of ingredients for bridg-
ing these two computing worlds.
 Of course, this could also be nothing; perhaps 
leftover from some behind-the-scenes project, 
spare code from adopting EFI (though this reply 
notes that PE files are flat-out rejected in Tiger 
on Intel Macs), or who knows what else. Still, if 
your conspiracy theory wells have run dry during 
Macworld’s pre-season, this should be more than 
enough to keep you busy for at least a week or so.
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The Tarmac Vaporware Gazette, named in honor of 
past president Jerry Rowe, is published for each meeting 
by smitty’s printshop, a non-existant shop specializing 
in things of little or no importance to the world at large. 
Send your comments, good or bad, to smittysprintshop
@mac.com. 
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12.3.07 - Walt Mossberg - Virginian-Pilot

When I write computer buyers’ guides, I 
typically focus on Windows computers, 
not the Macintosh. I assume that buying 

a Mac requires little guidance: It’s sold by only 
one company and comes in only a few models. 
 But in recent weeks, I’ve been bombarded by 
reader e-mails asking for Macbuying advice. So, 
here’s a quick guide to shopping for a Macintosh. 
As with my Windows guides, this is aimed at 
mainstream users doing typical tasks, not techies 
or businesses or hobbyists. 

Who should consider a Mac? 
 Pretty much every average consumer using 
a computer should at least look at the Mac. It 
combines gorgeous hardware with an operat-
ing system I consider superior to Windows, with 
better built-in software. It can even run Windows 
programs if you buy and install a copy of Windows. 
And unless you do that, you won’t be vulnerable to 
the vast array of viruses and spyware that threaten 
Windows users. Only a handful, so far, have been 
written to run on the Mac operating system, OS X. 

Who shouldn’t consider a Mac? 
 People who spend much of their time playing 
cutting-edge games should stick to Windows 
computers, because there are far fewer games 
written for OS X. Apple doesn’t offer hardware 
tuned for serious gaming. People looking for 
the lowest-priced PCs should also avoid Macs, 
because Apple’s cheapest model, the Mac Mini, 
costs $599. 
 Another group that should shun Apple’s computers 
are people who depend for support on corporate IT 
departments that are either ignorant about, or hostile 
to, Macs. Finally, if you know and like Windows, and 
expect mainly to use Windows programs, stick with a 
Windows PC. 

Can I run Microsoft Office on a Mac? 
 Yes. Microsoft makes a Mac version of Office, 
which uses the same file formats that Word, Excel 
and PowerPoint for Windows have used for years. 
A new version of Office for Macs is due in January, 
and it will handle the new file formats Microsoft 
introduced this year. But the Mac version of Of-
fice omits Outlook. It has a similar program called 
Entourage, but Entourage can’t use Outlook data 
files. If you want a Mac but must have Outlook, 
you will have to install Windows. 

Can I use all my Windows files on a Mac? 
 Out of the box, Macs can handle all the common 
file types Windows machines create, including text 
files, pictures, songs and Adobe PDF files. Macs 
even come with a simple word processor that can 
open Microsoft Word files. 
    However, some specialized Windows programs 
create files that the Mac can’t handle out of the 

A MAC BUYER’S GUIDE box. And the Mac version of Quicken has a dif-
ficult time properly handling Windows Quicken 
files. If you are a Quicken fan, install Windows and 
run the Windows version. 

Can I mix Macs & Windows on the same network? 
 Macs can plug and play with most brand-name 
wired and wireless routers, and can share Internet 
connections with Windows PCs. 

How are Macs at Web surfing? 
 Fine. Apple’s built-in Safari browser is very 
good, and the Mac version of Firefox is essentially 
identical to the Windows version. However, Macs 
lack an up-todate version of Microsoft’s Internet 
Explorer, so you will have to install Windows if 
you need IE. 

Can Macs run standard peripheral hardware? 
 Macs can run nearly all keyboards, mice and 
printers that use USB connections, even ones that 
don’t explicitly say they run on Macs. 

What desktops does Apple offer for consumers? 
 Apple’s main consumer desktop is the one-
piece iMac, which I regard as the best consumer 
desktop on the market. It comes in four models, 
with built-in 20-inch or 24-inch flat-panel screens 
at starting prices ranging from $1,199 to $2,299. 

How about Mac laptops? 
 There are two. The entry-level MacBook has a 
13-inch screen and a starting price of $1,099. The 
high-end MacBook Pro comes with either a 15-
inch or 17-inch screen and starts at $1,999. Apple 
currently doesn’t offer a smaller laptop for road 
warriors, but there are persistent rumors that it 
will do so soon. 

What minimum specs should I look for on a Mac? 
 All Macs come with at least 1 gigabyte of memory, 
twice the minimum required for the new version 
of OS X, called Leopard. If you can, get 2 gigabytes. 
Apple charges a lot for extra memory, but you can 
buy it for less at stores and online providers. 
    Macs use the same dual-core Intel processors 
and graphics systems as many mainstream Win-
dows computers; as with Windows, I wouldn’t 
pay extra for greater processor speed. 
    The iMac comes with at least a 250GB hard disk, 
and Mac laptop hard disks start at 80GB. Main-
stream Windows desktops typically start with 
larger hard disks. But Apple offers much larger 
disks as options, which you should consider if you 
store a lot of photos, music and video files. 

Here’s that last minute article 
that may help you make a 
switcher out of that fence 
straddling neighbor or your 
favorite cousin! - SPS

UNCOVERED: 
Evidence that Mac OS X 
could run Windows 
apps soon
11.30.07 -  David Chartier  - Ars Technica

Once Intel chips landed inside Macs and Boot 
Camp made its debut, it got a lot harder to 
blame rumor mongers for making a certain 


